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CLOSE TIES TO INDUSTRY
To ensure that its syllabus is relevant to the demands of today’s challenging 
business environment, INTI collaborates with an Industry Advisory Board that 
consists of respected members of the business community. These leaders of good 
standing advise and contribute towards the design and development of INTI’s 
curriculum. This constant feedback ensures that the gap between the needs 
of the industry and the expectations of graduates are minimised, and helps to 
create a robust, up-to-date syllabus which is aligned with the needs of today’s 
businesses, and maximises INTI’s graduate employability numbers.
 
A key component to these outstanding students outcome is INTI’s hands-on 
approach to learning that exposes students to actual working conditions in the 
workforce through internship placements and employer projects with the world’s 
leading companies. 

INTI students have enjoyed internship placements with several multinational 
organisations around the country, including a 100% acceptance rate at AEON, 
Infotrek, Workforce.Org, Cyber Village Sdn. Bhd, and other prestigious companies, 
gaining invaluable experiences even before their graduation. Students are also 
assigned to projects based on real-world scenarios, including a marketing project 
with Digi to enhance their services at Digi stores in Malaysia, and an in-depth 
collaborative research project with Zalora, one of fastest growing e-commerce 
platforms in Asia. Since 2013, INTI students have successfully completed over 
150 projects with consistently positive feedback from their employers.

ENHANCEMENT PROGRAMME
Students at INTI are given a holistic education that covers not only 
academic subjects but the skills, training and accreditation that 
enhance their academic learning, leadership skills, networking and 
personal development. This hands-on approach is achieved through a 
variety of activities, workshops and seminars that expose them to actual 
business scenarios.

As a supplement to their academic programme, students are also 
offered additional seminars on Business English, Mathematics, Public 
Speaking, Statistics, as well as practical workshops in Microsoft 
Office and the Adobe Creative Suite. Even before students graduate, 
they are set on the right track for professional accreditation. Students 
following the appropriate courses in finance and accounting are 
guided in pursuing associate memberships with certified international 
accreditation bodies such as the ACCA, AIA, CPA, IPA, ICAA and ICAEW. 

INTERNATIONAL PARTNERSHIPS
INTI has close partnerships with the renowned University of 
Hertfordshire, UK, University of Wollongong, Australia, the Southern 
New Hampshire University (SNHU) in the United States of America, and 
the Coventry University Business School in the UK - all of whom are 
internationally renowned for the quality and innovativeness of their 
business programmes. 

The University of Hertfordshire Business School is listed in the top 100 
most international universities in the world1. The Faculty of Business 
at the University of Wollongong was ranked No.1 for Business and 
Management in Australia2 while SNHU is the only institution of higher 
learning to be ranked among the Top 50 most innovative companies 
in the world. The Coventry University Business School has enjoyed a 
host of accolades and awards and was ranked No. 7th in University for 
Accountancy & Finance3.

COMPETITIONS
Students at INTI are given numerous opportunities to participate in 
competitions which put their skills to the test. A team of INTI students 
won third place at the Rubicon International Business Case Competition 
2017 in Germany. The competition pitted students from several of the 
Malaysia’s finest academic institutions in a bid to prove who had the 
best business acumen and critical thinking skills.

In 2018, INTI students proved their mettle by competing against 220 
students from 26 universities and won the L'Oréal Brandstorm National 
Finals. The team represented Malaysia in the L’Oreal Brandstorm 
worldwide competition in Paris.

Starting a business in the digital age has never 
been easier with the aid of technology and social 
media. With the right combination of business 
decisions, smart marketing programmes and 
the knowledge to identify the right business 
opportunities, you can swiftly establish your own 
start-up company. At the INTI School of Business, 
you will be taught the know-how on building your 
own business, and receive the exposure you need 
to succeed. The opportunity to be the next Steve 
Jobs or Tony Fernandez is yours for the taking!

LET’S TALK
BUSINESS

1 Times Higher Education January 2015
2 By the Quality Indicators for Learning and Teaching (QILT)
3 By the Guardian University Guide 2016



 

LIFETIME EXPERIENCES. 
LOCAL FEES*, INTERNATIONAL EXPERIENCES
STUDY TOURS 
INTI offers study tours for qualified students to other institutions. This provides them with a taste of life 
abroad and allows them to gain international experiences, both academically and culturally. 

* Terms and Conditions Apply

Southern New Hampshire University
UNITED STATES

Established in 1932, the university 
has been at the forefront of academic 
excellence with accreditation by the 
New England Association of Schools 
and Colleges as well as several other 
accrediting bodies. Students can pursue 
their education at the sprawling 300 acre 
campus in Manchester, New Hampshire, or 
at its numerous regional centers or online. 

University of Hertfordshire
UNITED KINGDOM

Swiftly gaining recognition as the UK’s 
leading business-facing university, the 
University of Hertfordshire is an exemplar 
in the education sector and achieved the 
top gold ranking in the Government's 
Teaching Excellence Framework (TEF) 2018.

 

University of Wollongong
AUSTRALIA

A young and vibrant academic institution, 
the University of Wollongong has built a 
reputation for world-class research and 
some of the most career-ready graduates 
in the world for nine years in a row. The 
university ranked among the top 2 percent 
of universities worldwide among a host of 
other awards.

WORLD RENOWNED 
COLLABORATION 
WITH PRESTIGIOUS 
UNIVERSITIES

INTI offers exclusive franchise 
degrees and dual award degree 
programmes in partnership 
with some of the world’s 
highest rated universities. 
These partnerships help 
to enhance your academic 
credentials and offer you 
access to some of the most 
established institutions of 
higher learning globally. 

Blue Mountains International Hotel 
Management School at Torrens  
University
AUSTRALIA

Recognised as one of the world’s 
leading providers of Hotel Management 
programmes, Blue Mountains offers an 
internationally recognised curriculum 
based on the renowned Swiss hotel school 
model of teaching and learning. Blue 
Mountains is ranked the Number 1 Hotel 
Management School in the Asia Pacific and 
Australia (TNS Survey 2017)

Coventry University
UNITED KINGDOM

With roots dating as far back as 1843, 
Coventry University has a proud tradition 
of offering high quality education with an 
emphasis on applied research. Students 
enjoy exceptional project and placement 
opportunities with leading cutting 
edge organisations who in turn provide 
enhanced employability opportunities 
upon graduation. Coventry University has 
been ranked No.12 UK University by the 
Guardian University Guide 2018.

Sheffield Hallam University
UNITED KINGDOM

A modern university with a long and proud 
history dating back to the 19th century, the 
university is an integral part of the UK’s 
largest practising community of artists 
and designers outside of London and is 
a benchmark for the creative industry. 
Sheffield was ranked 81% for international 
excellence in the national 2014 Research 
Excellence Framework and ranked second 
among the modern universities in the UK 
for art and design research.

Study Tour to Alibaba HQ in Hangzhou, China

SEE THE 
WORLD
WITH INTI

International Exposure
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As a trailblazer in education for over three decades, INTI has been at the forefront 
of education innovation by offering an academic curriculum that is not only industry 
relevant but is also immensely effective.  

INTI integrates an array of proven approaches to teaching combined with revolutionary applications of 
technology in the classroom such as the innovative Blackboard Learning Management System. Combined with 
a world class curriculum that incorporates industry-relevant courses in tandem with real-world scenarios and 
projects, INTI graduates are highly employable and empowered to make a positive difference from day one.

THE FUTURE
OF LEARNING
IS HERE

Innovative Learning

 

 

INDUSTRY-RELEVANT PROGRAMMES
Today’s work environment is more fast paced than ever before, demanding a host of 21st century skills that young professionals 
must demonstrate in order to excel and succeed. Recognising the importance of addressing the needs of both students and the 
industry, INTI has remained at the forefront in ensuring the employability and job-readiness of its graduates. Each and every course 
taught at INTI integrates industry-relevant curriculum that is constantly evaluated for relevance. 

As part of that goal, INTI lecturers undergo Faculty Industry Attachment (FIA) programmes where they are seconded to top industry 
partners for several months. Lecturers go through an orientation and on-boarding process including real-world scenarios in order to 
gain an in-depth understanding of what a new graduate hire will experience and what are the current demands of the job market. 

INTI has established Industry Advisory Boards (IAB) that call upon active and influential professionals as well as recognised 
leaders in each industry ranging from Business, Engineering, Hospitality, Art and Design, and Information Technology to advise the 
academic boards on curriculum design and course delivery. This ensures that students will acquire the knowledge and soft skills 
that can be immediately applied from the first day of work.

REAL WORLD EMPLOYER PROJECTS
INTI maintains close ties with the world’s leading companies to enable students to gain invaluable work experience before 
graduation. To date, INTI has collaborated with over 450 top-tier employers across a host of industries such as Microsoft, 
General Electric and Mercedes-Benz, and is constantly expanding its list of collaborative partners to ensure industry relevance.

As part of their programme syllabus, INTI students are divided into teams with complementary skill sets and assigned to projects 
that critically test their knowledge and allow them to develop and apply their soft skills to actual business scenarios. These 
projects allow students to experience first-hand challenges faced by businesses while learning to apply industry best practices in 
actual conditions faced in the real world. Upon graduation, an INTI student will have a decisive edge with a storehouse of practical 
experiences and worldwide employability.

EFFECTIVE ONLINE LEARNING FOR A NEW AGE
The cornerstone of INTI’s world-class learning methodology is the 
Blackboard Learning Management System that is integrated into many 
programmes taught at INTI. With Blackboard, learning does not only 
happen in the classroom, it happens everywhere. 

Blackboard isn’t just about reading course notes. It’s a holistic, 
integrated system to collaborate and interact with fellow students and 
lecturers. Students can offer and gain feedback from their peers on 
coursework and perform self-assessments while learning in a safe, 
nurturing and holistic environment that encourages creativity, critical 
thinking, and collaboration. 

Classes become active forums to interact and grow as students 
share knowledge and collaborate with their peers. This personalised, 
interactive approach to learning results in well-rounded, highly 
motivated individuals who gain critical thinking skills and the 
motivation to give them an extra edge in the global workforce.

MEASURABLE ASSESSMENTS
Students enrolled at INTI gain a bird’s eye view and are able to develop 
a road map for their academic progress through INTI’s revolutionary 
Blackboard system which allows course supervisors to monitor every 
aspect of a student’s performance from their attendance to the quality 
of their coursework and much more. 

Course supervisors are also able to actively monitor, advise and pinpoint 
areas for improvement and offer consistent feedback to ensure students 
can address the weaknesses in their academic performance. This 
directly impacts student success and ensures better student outcomes.

CLIENT: MAYBANK MALAYSIA
MAYBANK RECRUITMENT 
DRIVE PROJECT

CLIENT: POLYMER COMPOSITE ASIA (PCA)
MECHANICAL ENGINEEERING  
DESIGN PROJECT

CLIENT: MOO COW INTERNATIONAL SDN BHD
MOO COW MULTIDISCIPLINARY PROJECT  
ON FUNCTIONAL FOOD

Students from Diploma in Business course together with  
mentors from Maybank’s Go Ahead Challenge team.

Our Mechanical Engineering students received the award  
from Shell International and they were offered internship 
at PCA.

Students from Art & Design diploma and degree courses  
together with representative from Moo Cow.

“Collaborating with GE is a new trend in learning, the experience gave me valuable 
knowledge on skills and attributes that would initiate fresh graduates today. Students 
who are privileged to have this hands-on learning experience in a relevant learning 
environment with academics, will prove to be the best graduates in their field. Faculty 
Industrial Attachment (FIA) is what Outcome Based Education is all about.” 

Ir Gerald Victor  PEng, CEng, MIEM, MIMechE UK

Senior Lecturer, Mechanical Engineering Department, 
Faculty of Engineering and Quantity Surveying, INTI International University

(left to right) Ir Gerald Victor with fellow FIA participant from INTI, Ms Kannaki Narayansany 
along with INTI’s Career Services representatives, Matthew Keough and HR managers from GE
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BUILD YOUR PERSONAL BRAND
Every year, more and more graduates join the workforce. Among a sea of graduates, 
there’s only one decisive way to stand out from the crowd and to get the job that you 
want - to demonstrate outstanding 21st century skills and gain work experience even 
before you graduate.

STAND OUT FROM
THE CROWD
WITH EXCEPTIONAL
EMPLOYABILITY
SKILLS

Individual Development

 

 

HANDS-ON LEARNING EXPERIENCE
Practical knowledge from the get-go

INTI endeavours to include practical 
experiences in every programme it offers. 
From practical workshops taught by local 
and international guest lecturers and 
industry practitioners who share the ins 
and outs of the working world, to hands-on 
practical projects initiated by potential 
employers.

LINKEDIN
Building your personal brand and your link to a 
world of opportunities
The world’s leading professional networking site, 
LinkedIn is used by industry professionals to connect 
with one another, enhance their visibility in the 
competitive job space and access jobs worldwide. 
INTI has established a collaboration with LinkedIn 
that leverages its powerful connections, and offers 
training for students to create their personal brand 
and profile that elevates their opportunities for 
employability. To get INTI students started on their 
profile, regular workshops are conducted to teach 
students how to create a compelling resume that 
will resonate with potential employers. With a 
complete, job-ready LinkedIn profile even before they 
graduate, INTI students have the perfect platform to 
build and enhance their personal brand.

GOOGLE MY BUSINESS
Increase your skills with the latest digital tools 
from the experts 
Google Activate is an extracurricular program 
by Google in partnership with INTI International 
University & Colleges, where students reach out and 
help small business owners in their community to 
take their first step towards digitization and growing 
their businesses. Students will have access to 
free, face-to-face and online courses in Google My 
Business and related digital solutions, which will 
help them develop their own competencies in digital 
brand development. Open to all students, this 
program offers practical experiences in digitizing 
businesses and improving brand visibility, important 
competencies for students entering the 21st century 
workplace or in their own entrepreneurial pursuits.

MICROSOFT VIRTUAL ACADEMY
Master skills from one of the world’s biggest 
names in technology 
Through INTI’s close ties with Microsoft, students 
enjoy access to the prestigious Microsoft Virtual 
Academy. This portal is designed and managed by 
Microsoft to offer cutting edge courses in a host 
of topics on technology, and covers everything 
from coding to mobile app development in 14 
different languages. INTI students get access to 
these courses for free and those who successfully 
master these subjects will receive certifications and 
credibility for their future employment.

BI-ANNUAL PARENT/TEACHER MEETINGS
Get valuable feedback and grow 
To keep abreast of a student’s academic progress at 
INTI, both students and lecturers have access to the 
Blackboard Academic Learning system which helps 
them track the areas for improvement. Parents and 
caregivers are also invited twice a year to meet 
with the student’s lecturers and academic staff to 
discuss their academic performance and explore 
ways to enhance it.

THE MENTOR-MENTEE PROGRAMME
Expand your social circles and future horizons
New students and international arrivals at INTI 
are paired up with a senior student who acts as a 
role model and offers assistance in easing them 
into academic life. The mentor-mentee programme 
effectively supports new students to form social 
bonds and helps them become a part of the 
close-knit INTI community. These social bonds are 
invaluable and provide a significant part of the 
support a student receives during their journey at 
INTI.
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EMPLOYER PROJECT 
WITH ALIBABA

EMPLOYER PROJECT 
WITH MAYBANK

Project Title:
Alibaba GET Employer Project

Programme:
Bachelor of Business

THE ISSUE
SMEs from the Alibaba Ecosystem 
collaborated with INTI International 
University to help them solve their Alibaba 
account problems. 50 participating students 
solved marketing and branding related 
problems and learned how to improve an 
Alibaba account for an SME, despite not 
knowing how to handle the Alibaba online 
platform.

THE OUTCOME
Students successfully improved traffic for 
the employer Alibaba account, while solving 
marketing and branding issues.

KEY LEARNINGS FROM THE PARTICIPATION
Students learned how to operate and improve 
an Alibaba account for an employer. They 
also learned how to solve marketing and 
branding problems, how to pitch ideas, and 
how to work as a team.

Project Title:
Making Maybank the Employer of Choice

Programme:
Diploma in Business

THE ISSUE
In an April 2018 session, 180 INTI students 
from the HRM2100 (Fundamentals of Human 
resource Management) had the privilege 
of collaborating with Maybank, in an 
employer project called, “Making Maybank 
the Employer of Choice”. The objective of 
this project was to recommend practical 
and relevant practices, in the areas of 
Employer Branding through the Engagement 
Programme and College Recruiting for 
Maybank.

THE OUTCOME
10 teams presented their research outcomes 
in the form of presentations, several short 
videos, and also submitted a hardcopy 
of their presentation slides for grading 
purposes.

Maybank were impressed with the students’ 
presentations and research findings, as they 
were creative in their ideas, especially the 
team who came up with the Snapchat idea.

EMPLOYER
PROJECTS
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EMPLOYER PROJECT 
WITH ASIA5B

Project Title:
Integrated Marketing Communication Strategy 
for E-Commerce (B2C) Company

Programme:
3+0 Bachelor of Commerce in collaboration 
with University of Wollongong, Australia 

THE ISSUE
27 INTI students from the Bachelor of 
Commerce programme were asked to propose 
a marketing communications plan for a new 
B2C start up E-Commerce. The objective 
of this project was to propose a marketing 
communications plan that was context 
relevant, and within a specific budget.

Generally, the students were reluctant 
to take part in this project because they 
were concerned about the additional time 
commitment needed, and whether or not they 
could meet the employer’s expectations. They 
had to be coaxed to direct their questions 
to the employer instead of the faculty 
representative. 

THE OUTCOME
The students successfully developed a 
marketing communications programme for 
the employer, and was able to justify the 
programme. They demonstrated subject 
knowledge, developed soft skills such as 
communication, teamwork, time management 
skills and business knowledge.

KEY LEARNINGS
The E-Commerce Employer Project promoted 
subject learning, and practical application 
of knowledge through employer engagement 
– as employers are an important source of 
information regarding emerging issues and 
challenges. They also enhanced graduate 
employability by building prior relationships
with potential employers.

 

EMPLOYER PROJECT 
WITH DIGI

Project Title:
Excelling in Sales & Marketing,
A Challenge with DiGi

Programme:
Finance & Accounting 

14 students from the 3+0 BA (Hons) in 
Accounting & Finance in collaboration 
with the University of Hertfordshire, UK 
programme were given the opportunity of 
a lifetime to collaborate with DiGi, one of 
the top telecommunications companies 
in the country.The team of students were 
assigned to an employer project that involved  
strategic planning and execution of the 
sales and marketing plans for the DiGi 
Store. After various challenges and training 
on the services offered by these chain of 
stores nationwide, the ultimate project finale 
came in the form of a one-day Group Sales 
Challenge. 

THE PROJECT BRIEF
Before the students could start working on 
their project, they attended a number of sales 
training workshops which were conducted by 
DiGi representatives to ensure that they had 
the fundamental knowledge of Digi’s line of 
products and services, and understood the 
effective sales methods used in approaching 
new customers. The students were divided 
into smaller groups to complete the various 

tasks that would eventually lead them to 
the final challenge – setting up a booth 
on campus to promote DiGi’s products and 
services to fellow students with a seed fund 
of RM1200. 

THE REAL TEST
In addition to the technical expertise they 
gained, students also had the opportunity 
to practice important soft skills including 
communication, collaboration, creativity and 
critical thinking skills throughout the project. 
With DiGi’s prime understanding of the 
student target market and sales approach, 
it was a significant opportunity for the 
students to have a taste of this real working 
experience.  DiGi also put the students into 
situations faced by their own employees on a 
daily basis, empowering the students to think 
and develop solutions as young professionals 
would. 

From on-boarding exercises to training and 
work placements by DiGi, the students took 
on various roles and produced industry-
standard sales and marketing plans, 
which included a proper financial analysis 
surrounding forecasting, budgeting and 
balancing of financial statements –  all  
leading up to their final challenge. 

CULTIVATING A HOLISTIC EXPERIENCE
By exposing these students to industry 
experiences which take them beyond their 
classrooms, they gained practical insights 

into how accountants in established 
organisations work together with other teams 
to understand all of the essential aspects 
and components of the business, including 
sales and marketing. 

At the end of the challenge, the top three 
winning groups were rewarded with cash 
prizes as recognition for their sales strategy 
and hard work. By adapting the knowledge 
they had learned in the classroom to a real 
business scenario, students were able to 
broaden their practical experiences in the 
working industry. 

ONCE-IN-A-LIFETIME OPPORTUNITIES
Apart from honing their soft skills, the 
collaboration with DiGi also proved to be a 
great confidence booster for these students 
as they shared their views, disputed certain 
ideas and eventually came together to 
build an effective strategy for their team. 
Furthermore, working in diverse groups 
of local and international students, they 
learned to understand and embrace cultural 
uniqueness, while keeping the group 
members’ creative juices flowing to develop 
an impactful plan in the long run.
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HEAR WHAT
OUR ALUMNI SAY

WONG JIN LI
Job title: Project and Programme Executive, Penang Green Council
Course of study at INTI: BA (Hons) Event Management and Marketing 3+0 in 
collaboration with University of Hertfordshire, UK

Optimistic Wong Jin Li believes in the power of helping others and now does 
so for a living, full-time. Her success comes from the confidence in her 
capabilities, and her belief in the importance of helping others.

“ I chose INTI because INTI College Penang is the only college that offers 
Event Management and Marketing in Penang. This programme encourages 
more Practical than Theory based learning which I found to be very useful for 
me as a student, to get hands-on experience through indoor and outdoor class 
activities. I pursued the career I am in today because I believed in my skills and 
that the knowledge learned through my studies are valuable to not only myself, 
but to others, too. I highly recommend that INTI provides more opportunities for 
students to try out different activities that could benefit others, so that their 
true talents can be unleashed in the field that they are passionate in.

As a very social person, I enjoy talking to people and my job provides me with 
the opportunity to give purpose and socialize. I see failure as part of the journey 
to success, so I’ve learned to embrace failures with an open-mind. 

I believe a true leader is visionary, purpose-driven and persistent. They are 
never afraid of failures, or making mistakes because they know it’s part of the 
growing process. My advice to anyone who’d listen is to never be selfish with 
your skills or knowledge. True success in oneself is when we have achieved 
these three keys things: knowing our purpose, maximizing our potential, and 
benefiting others. ”

CHEN XIAN PING
Job title: Finance Officer
Course of study at INTI: Diploma in Business Management (Flexible Learning)

Chen Xian Ping mapped out a plan to achieve his dreams, and managed to stick 
to it. He is now living out his dream of living the life he always wanted, and has 
started developing his very own business.

“ Before I started working, I already knew what I wanted to focus on in 
life. After completing secondary school, I had the chance to be interviewed for a 
Financial Assistant position, so I continued on to my next step immediately. I chose 
INTI to gain more knowledge, upgrade my skills, and to increase my experience. I 
also chose INTI because the Diploma in Business Management programme meant 
that I could get a headstart with a Diploma, and graduate before my peers who 
pursued other programs that were similar. The learning structure was flexible and 
enabled me to study even with a busy schedule. Blended learning was one of the 
plus points of the program, too.

There were times when I was down and did not think I could complete my diploma 
due to work commitments. But I accepted the challenge and tried my best to 
allocate time to study and continue my studies. I believe my way of overcoming 
adversity was the brutally honest and support I got from family, friends and fellow 
course mates.

Tun Dr. Mahathir Mohamad is an inspiration to me. His determination to be 
productive at age 93 has shown me that you can achieve a lot in life if you 
persevere. I believe that time management is very important. When you plan for 
what you need to do for your future, your mindset should not change. Most of the 
working environments are managed in the same style. We need to learn how to 
adapt in our organizations and also to learn from the work. Knowledge is endless. 
There is no limit to when or where you’ll stop learning. Always upgrade yourself 
with new knowledge to stay current and to be able to fulfill the organizations 
needs.

Lastly, the three traits I think all successful leaders must have is accountability, 
responsibility and the ability to manage complexity. ”



LIM LEAN NA
Job title: Financial Advisor, Dell Malaysia
Course of study at INTI: Bachelor of Commerce (Accountancy) 3+0 in collaboration 
with University of Wollongong, Australia

Lim Lean Na is bold. At work or outside of work, she is always up for a new 
adventure or challenge, pushing herself outside of her comfort zone. She is also a 
believer of a “bucket list”, and urges everyone that has one to start striking them 
off!

“ I am the type of person who listens and values other people’s perspectives 
in drawing my decision. When I chose INTI, I was confident with my choice as I had 
heard many good reviews about INTI from alumni students, and my experience 
speaks the same. INTI has helped me grow as a person professionally and 
personally. Apart from the structured syllabus, there were summer courses and soft 
skill classes conducted to build skills that can’t be learned from a book, which I 
absolutely loved. Acing your exam is not everything because in the current working 
world, hard skills aren’t the only key to success, and I would say INTI prepped me 
exhaustively. I grew from a shy girl to a confident, driven woman.

Months before my graduation, I learned about possible employers through Career 
Fairs and talks organized by INTI. These events helped me understand possible 
employers from audit firms and multinational companies, as well as the potential 
jobs available for me. I was able to compare employers and the working experience 
I could gain through these platforms. With that, I was able to make a wise 
decision, and was hired by my current employer (Dell) before graduating. Frankly 
speaking, I would not have such opportunity if not for the support and guidance 
provided by INTI lecturers.

Every day at my new job is an adventure. Working in Dell has brought me to many 
countries (even outside of Asia). It has made it possible for me to work with people 
from diverse backgrounds, and also help NGOs using my professional skills. I have 
achieved more than I thought I would in three years. There were many times where 
I thought I would fail, but I believe that if you don’t fail, you won’t learn or grow.
To me, I believe that to be successful, you have to be open to change and adapt to 
them as soon as possible. You need to be agile, because the world is ever-evolving, 
and to coach because it’s important to help people get to where they envision 
themselves to be. By coaching them, you get to be part of their growth and 
success. You must also accept the possibility of failure, but at the same time, stay 
positive, think good thoughts, and do your best. ”  

NG LIN PIAO 
Job title: Audit Associate, KPMG PLT Penang
Course of study at INTI: Bachelor of Accountancy 

Ng Lin Piao has won numerous accolades. He was named The 
Best Accounting Student in 2016 by the Malaysian Institute of 
Accountants (MIA), honored as the Best Academic in Accounting 
and Finance at the HLB Ler Lum Industry Awards, and got First 
Class honors in his Bachelor of Accountancy at INTI International 
University. He thanks his mother for inspiring him, and for pushing 
him to never stop learning.

“ I chose INTI to pursue my Bachelor of Accountancy because 
of the sponsorship that INTI provided me with, and also the course 
recognition by various entities such as the Malaysian Institute of 
Accountants (MIA). I surveyed and asked for opinions from seniors 
as well as the senior whom I met during my internship. The seniors 
that I’ve seen go into commercial fields instead of the auditing 
fields had the tendency of having a slower learning curve. So I 
decided to go into auditing field to make it my stepping stone, 
and brush up on my technical knowledge as well as experience in 
accounting.

My Mother, Teoh Bak Liang, inspired me to pursue my studies and 
my career in Accounting. She was an accounting clerk in a small 
company for years and her ability in managing our family’s finance 
inspired me to enter this field. She taught me to be a hardworking 
person, to always have a strong will, to never give up, and to never 
stop learning in life. Thus, I decided to pursue ICAEW instead of just 
stopping at Degree level.

To me, a successful leader is always open to learning, has the 
ability to make a team work creatively and positively, and get them 
to communicate effectively. My advice to students would be to 
learn and explore new things as much as possible while you’re still 
new to the working world. Everyone takes time to choose the right 
career path so you’re always allowed to change courses if you find 
that a particular pathway isn’t for you. Don’t give up easily on life, 
and take every failure you have or haven’t faced as an opportunity 
to create a better you. Always speak to your family, mentors and 
peers. This will help you to enlighten your mind, and you might get 
important advice you may not have thought of otherwise. ”

WHANNIWHA CHUNTANOMBUN
Job title: Business Development Executive, EasyParcel Sdn Bhd
Course of study at INTI: BA (Hons) Business Administration 3+0 in 
collaboration with University of Hertfordshire, UK

Diligent Whanniwha Chuntanombun used her strengths to her 
advantage, and found success. She is motivated by her family and 
future, and is an avid believer in grabbing every opportunity that 
could lead to growth.

“ I chose INTI because I believe in the quality of education 
they provide. There are many things I like about INTI, but one that I 
would like to highlight is its environment. INTI International College 
Penang is located some distance away from the city, making it 
an ideal place for students to study in a peaceful environment. In 
pursuing this career, I reviewed my strengths, and thought about 
what I could do better than other graduates. Today, my career 
requires language skills, and also the knowledge I gained from the 
course I graduated from Business Administration-UH.

I love generating new visitors and clients through reputable sources 
and the opportunity to work with dynamic leaders. For me, the 
phrase ‘fail’ means failing to achieve my targets. What I do to 
overcome that feeling is to think about what gives me courage to 
do what I do in the first place. It could be family, or my own future. 
Thinking about family comforts me, while thinking about my future 
pushes me to do well.

I believe a good leader possesses good communication skills, self-
discipline, and flexibility. My best advice for students would be to 
try grabbing opportunities that could give them the chance to learn 
something new and practical, as experience carries weight in the 
working world.”
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CODE-A-THON COMPETITION 2017
Location: Singapore
A team of five students from the 
Bachelor of Science in Computer 
Science / Computing degree at 
INTI International College Penang 
recently participated in a Code-
a-Thon challenge organised by 
Code for Asia Singapore, and 
successfully won the ‘Most Socially 
Impactful Award’ under the 
university category. The winning 
team was cordially invited to the 
Code-a-Thon closing summit and 
prize-giving ceremony at Google’s 
Asia Pacific headquarters in 
Singapore to receive their award.

LAUREATE AWARD FOR 
EXCELLENCE IN ROBOTICS 
ENGINEERING COMPETITION 2017
Location: Brazil
Finding ingenious ways 
to automate for a greener 
environment, four mechanical 
engineering students from INTI 
International University have 
developed a robot with built-in 
Artificial Intelligence (AI) to keep 
recreational parks clean, by picking 
up and sorting out garbage for 
recycling. The second year students 
who competed at the Laureate 
Award for Excellence in Robotics 
Engineering held at Universidade 
Salvadore (UNIFACS) in Brazil was 
elated when they successfully 
clinched the 1st runner-up spot in 
the competition.

RUBICON INTERNATIONAL 
BUSINESS CASE COMPETITION 
2017
Location: Germany
INTI students won third place, 
ahead of teams from Germany at 
the Rubicon International Business 
Case Competition 2017 themed 
‘The Internet of Things (IOT)'. 
Rubicon encourages students to 
participate in this stimulating 
case study competition to develop 
critical thinking skills, where they 
are required to analyze and present 
possible solutions to a panel of 
judges. These cases revolve mostly 
around economic issues faced by 
various countries.

STUDY TRIP TO INDIA 2018
Location: India
A study tour to The Association of 
People with Disability (APD) in India 
on 25 June 2018 was organized 
by INTI International University’s 
(INTI) Physiotherapy department as 
part of the programme’s hands-on 
clinical skills training abroad. 
The Physiotherapy programme 
helps students to formulate 
physiotherapeutic exercises and 
treatments for patients with 
physical disabilities, by providing 
learning sessions from current 
global industry experts and their 
ongoing initiatives.

UNIVERSITY OF WOLLONGONG 
STUDY TOUR 2018
Location: Australia
Twenty-six students from Centre for 
University of Wollongong Programs, 
INTI International College Subang 
visited University of Wollongong 
(UOW), Sydney on September 
2018. Students gained valuable 
experiences during the one-week 
trip where they get to appreciate 
the innovative ideations from 
UOW Innovation campus. The tour 
allowed students to develop cross-
cultural communication skills and 
learn to deal with local industry 
leaders, expatriates and homestay-
families through cultural exchange 
activities. They also visited 
various business and government 
organisations.

STUDY TOUR TO CHENGDU 2018
Location: China
Students from the Faculty of 
Business, Communication and Law 
(FOBCAL) arranged a study trip 
to China as part of their initiative 
to learn more about the Chinese 
culture. The students visited many 
prominent national landmarks 
including the Chengdu Aeronautic 
Vocational & Technical College 
and Tencent Group. This tour 
played a significant role in their 
study experience as the activities 
done allowed them to appreciate 
the culture and to develop their 
analytical skills based on a global 
perspective.

EARTHqUAKE COMPETITION:   
2018 IDEERS
Location: Taiwan
A group of Engineering students 
from INTI International University 
has won various awards at the 
2018 IDEERS (Introducing and 
Demonstrating Earthquake 
Engineering Research in Schools), 
an international engineering 
competition held in Taiwan. The 
competition was jointly organised 
by several agencies including 
the Taiwan National Center 
for Research on Earthquake 
Engineering and the Asia-Pacific 
Network of Centers for Earthquake 
Engineering Research.

COVENTRY UNIVERSITY STUDY TRIP 
2018
Location: UK
The School of Engineering and 
Technology in INTI International 
College Penang recently organized 
a study trip to Coventry University, 
UK to provide students with the 
opportunity to interact with foreign 
students as well as broaden their 
knowledge of the environment in 
the real world industry. Students 
also gained exposure from various 
industry field visits and benefited 
from the career-focused itinerary.

“When I first joined the Japanese Culture Anime 
Club (JCAC), I enjoyed how friendly and open 
everyone was. What I am most grateful for is how 
the club has taught me to be more outspoken and 
assertive. My most memorable moment was when 
the JCAC jointly held a gaming event in 2015. The 
camaraderie and the experience of working together 
as a team to organise and participate in the event 
were unforgettable.”

RINA TAN
Assistant Event Planner, 
Japanese Culture Anime Club (JCAC)

“Being a part of the club allowed me to unleash 
my potential by helping me explore my skills and 
capabilities beyond my comfort zone, and enabled 
me to establish a solid foundation with like-minded 
entrepreneurs. It also provided me with many 
opportunities to emcee numerous tech industry 
related forums and discussions which in turn 
helped me improve my organisational and time 
management skills.”

JOSHUA MATHEWS
Technopreneur Club

“I would not have succeeded without a dynamic 
and committed team with me, along with guidance 
from dedicated Lions and INTI staff. My experiences 
have molded me into a stronger leader and 
tremendously enhanced my soft skills. My fondest 
memory with the Leo Club was at the Leo Forum in 
Penang where I met fellow Leos from all over the 
country and had the honour of receiving several 
awards and giving my last speech as president.”

GRACE LIM YEN-TzER
President, 
Leo Club of INTI International College Subang

PASSION 
TAKES YOU
PLACES AT INTI, WE HELP YOU SOAR!

EMBRACE. EXPLORE. EXCITE.
INTI International University & Colleges isn’t just about 
academic programs alone. Across all of its six campuses in 
Malaysia, students are encouraged to embrace their passion 
and enhance their skills in a meaningful way. With a range of 
clubs and societies that offer a host of activities and interests, 
along with the opportunity to participate in study trips around 
the globe, INTI provides a nurturing environment that truly lets 
you spread your wings and expand your horizons.

Beyond that, INTI is a place where you can form bonds and 
friendships that will last you for a lifetime, while acquiring 
the soft skills that will hold you in good stead wherever you 
go in life. This pursuit of passion and camaraderie among our 
students has driven them to greater heights with a host of self-
initiated projects that have taken them across the globe.

20 - 21



A MIND IS A
TERRIBLE
THING TO
LOSE HEALTHY MIND. HEALTHY BODY.

WE’RE HERE TO HELP OUR STUDENTS 
ACHIEVE BOTH.
It’s a fact, that college is not a walk in the park. The transition 
from high school to college is a significant change in one’s 
lifestyle and being away from friends and family in a new and 
unfamiliar environment can be daunting. For many students, 
this transition, while exciting, can be tough to cope with.

According to the Ministry of Health, Malaysia, in 2016 alone, 
one in five Malaysian students suffered from mental health 
problems. What’s worse, a prolonged state of mental health  
issues can result in permanent consequences, including 
schizophrenia, depression, insomnia and ultimately suicidal 
thoughts. According to the World Health Organization, suicide 
was the second leading cause of death among individuals 
aged between 15-29 years old, with a suicide attempt 
occurring every three seconds. 

AS A STUDENT AT INTI, YOU’RE 
NEVER ALONE. WE’RE HERE 
FOR YOU.

M- MENTAL(LY)
Adjusting to the rigours of college 
life can be a daunting task. This is 
on top of potential family, health 
and relationship problems which 
may be more than what a student 
can bear. INTI’s professionally 
trained team of student counsellors 
are able to lend a friendly ear 
and a helping hand through free, 
professional student counselling in 
a confident and discreet manner. 
Students are also exposed to 
workshops that highlight pressing 
mental health issues such as 
recognising and addressing 
the risks of suicide, identifying 
depression, ways of combating 
stress and more.

S- SOCIAL(LY)
INTI offers robust social programs 
across all its campuses that 
engage students in a positive and 
meaningful way. At INTI there are a 
rich array of clubs, social networks 
and activities - many of which 
are proactively initiated by fellow 
students - that promote social 
interaction, aid in improving soft 
skills and encourage students to 
contribute to their communities.

E - EMOTIONAL(LY)
Mental health is but one component 
to achieving a well-balanced 
and healthy lifestyle. Emotionally 
healthy people are able to cope 
with the challenges that life throws 
at them and have the ability to 
establish and maintain healthy 
social ties with those around them. 
To avoid feelings of isolation or 
alienation, INTI assigns a senior 
student mentor to new students 
who guide and help them to adjust 
to academic life. Students can also 
participate in group counselling 
sessions to understand the 
dynamics and nuances of managing 
relationships and learn to cope with 
life’s challenges.

A - ACADEMICAL(LY)
The demanding pace of higher 
education requires students to 
rapidly master a host of technical 
skills and new ways of learning to 
succeed. With the integration of the 
Blackboard Learning Management 
system into INTI’s first year 
experience programs, students gain 
a bird’s eye view of their progress 
and can easily identify areas for 
improvement with the help of their 
lecturers and academic staff. 
These are also supplemented 
with regular workshops that help 
acclimatise students to the rapid 
pace of learning and usage of the 
Blackboard system.

To help you adapt to the demands of college life, INTI has developed 
the MESA PROGRAMME. Developed by INTI’s team of experienced 
student counsellors through research in established student 
counselling methodologies, MESA serves as a bedrock for students 
throughout their journey at INTI, helping students to excel Mentally, 
Emotionally, Socially and Academically (MESA).

Providing a support group and source for counselling and guidance, 
MESA helps new and current students to cope with the demands of 
academic life and provides various platforms for them to develop 
into well-adjusted, successful individuals in life. Here’s how various 
aspects of the INTI MESA Programme contribute to the mental 
health and happiness of our students:

MEET SOME OF INTI’S COUNSELLING TEAM.
WE’RE HERE FOR YOU.
All INTI campuses have accredited and professionally trained counsellors 
who are available for consultation and counselling services.

With a Master of Counselling from the University of Malaya and a 
degree in Science and Education (Guidance and Counselling) from 
University Technology Malaysia, Siow Yen has extensive experience 
in dealing with students enduring relationship issues, depression, 
addiction and more.

LIM SIOW YEN
Student Counsellor

With M. Edu in Guidance and Counselling from the National University 
of Malaysia, Ker Shin has a friendly smile and a kind word for everyone 
she meets and is a familiar face at INTI. She has extensive experience 
in counselling students on life issues and also conducts regular 
workshops for personal management and development.

TEOW KER SHIN
Student Counsellor
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Postgraduate Degree
Master of Business Administration (MBA), 

Master of Business Administration (MBA) Learning Simplified, INTI International University 
Master of Business Administration (MBA), Sydney Business School, 

University of Wollongong, Australia**
Master of Business Administration, Coventry University, UK

Employment

Credit transfer to
Australia, UK and

New Zealand universities 

Australia, UK and New Zealand
Degree Transfer Programme

1, 1.5 to 2 Years

SPM / O Level or equivalent

INTI International University 
Accountancy Degree

4 Years

INTI International University Business Degree
(Dual Award with University of Hertfordshire, UK)

3+0 Business Degree, University of Hertfordshire, UK 
3+0 Business Degree, University of Wollongong, Australia** 

3 Years

STPM /
UEC or

equivalent 

INTI Business Diplomas
2 Years

TAFE NSW Advanced Diploma
of Accounting

2 Years
(Only offered in Penang campus)

Certificate in 
Business
Studies

1.5 Years

Cambridge A Level (CAL) /
New South Wales Higher School 

Certificate (NSW HSC) /
SACE International

(formerly known as South Australian Matriculation)

1 to 1.5 Years

Foundation in Business Information
Technology / Foundation in Business /

Foundation in Science 
1 Year

Advanced entry into Year 2 of the degree*

INTI 
BUSINESS
PATHWAY

CONTENT

Pathway

Entry Requirements

Foundation in Business Information Technology

Certificate in Business Studies

Business Diplomas • Business • Business Management (Learning Simplified) • Accounting • Finance • Marketing • Entrepreneurship

TAFE New South Wales Advanced Diploma of Accounting

Bachelor of Accountancy (Hons) in collaboration with University of Hertfordshire, UK

Bachelor of Accounting & Finance (Hons) in collaboration with University of Hertfordshire, UK

Bachelor of Financial Planning (Hons) in collaboration with University of Hertfordshire, UK

Bachelor of Business (Hons) in collaboration with University of Hertfordshire, UK 
• Accounting • Finance • Marketing • Human Resource Management • Business Administration • International Business • Psychology

Bachelor of Business (Hons) - Learning Simplified

3+0 BA (Hons) Accounting & Finance in collaboration with University of Hertfordshire, UK

3+0 BA (Hons) Business Administration in collaboration with University of Hertfordshire, UK

3+0 BA (Hons) Finance in collaboration with University of Hertfordshire, UK

Bachelor of Banking & Finance (Hons) in collaboration with University of Hertfordshire, UK

3+0 BA (Hons) Marketing in collaboration with University of Hertfordshire, UK

3+0 BA (Hons) Event Management & Marketing in collaboration with University of Hertfordshire, UK

4+0 Bachelor of Science in Business Administration in collaboration with Southern New Hampshire University, US

3+0 Bachelor of Commerce  Majors: Accountancy • Finance • International Business • Management • Marketing
in collaboration with University of Wollongong, Australia

American Degree Transfer Program (AUP)

Australian Degree Transfer Programme (Commerce)

Master of Business Administration (MBA)

Master of Business Administration (MBA) - Learning Simplified

Master of Business Administration (MBA) in collaboration with University of Hertfordshire, UK

Master of Business Administration (MBA) in collaboration with Coventry University, UK

Master of Business Administration (MBA) in collaboration with Sydney Business School - University of Wollongong, Australia

DOCTOR OF PHILOSOPHY (PHD) IN MANAGEMENT - Awarded by INTI International University
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 *Subject to meeting entry requirements and credit transfer mapping.
**Please refer to UOW Undergraduate Course Guide for more information   
    about UOW programmes.



Postgraduate Degree
Master of Business Administration (MBA), 

Master of Business Administration (MBA) Learning Simplified, INTI International University 
Master of Business Administration (MBA), Sydney Business School, 

University of Wollongong, Australia**
Master of Business Administration, Coventry University, UK

SPM / O Level or equivalent

Credit transfer to  
over 300 US & Canadian 

universities 
2 Years

American
Degree Transfer
Program (AUP)

2 Years

Diploma in Business
2 Years

4+0 Southern New
Hampshire University (US)

Business Programs
4 Years

Employment

ENTRY
REqUIREMENTS

DIPLOMA:
BUSINESS / BUSINESS MANAGEMENT / 
ACCOUNTING / MARKETING / FINANCE
 
SPM / SPMV: 
Business / Business Management /  
Marketing / Finance - 3 Credits

Accounting - 3 Credits including Mathematics 
and pass in English

O Level: 
at least Grade C in 3 subjects

UEC: 
3Bs

Pass Certificate with CGPA 2.00

SKM:
LEVEL 3 in related field AND                                                                                                       
a) Pass SPM with at least 1 Credit                                                                               

Pass Sijil Kolej Komuniti that equivalent to 
Level 3 MQF in related field AND
a) Pass SPM with at least 1 credit

STPM: 
Gred C (CGPA 2.00) in 1 subject

STAM: 
Pass STAM with Maqbul

Other: 
Equivalent qualifications recognised by 
Malaysian Government

CERTIFICATE IN BUSINESS STUDIES
 
SPM / SPMV: 
Pass with 1 Credit

UEC: 
Pass with at least 1B in any subject

O-Level: 
Pass with at least Grade C in 1 subject

SKM: 
Pass SKM Level 2 in related field and Pass 
SPM

Other: 
Equivalent qualifications recognised by 
Malaysian Government

FOUNDATION IN BUSINESS INFORMATION 
TECHNOLOGY

IT Pathway
SPM / SPMV / O-LEVEL / Equivalent: 
Pass with 5 Credits including Mathematics

UEC / Equivalent: 
Pass with 3Bs including Mathematics

Business Pathway
SPM / O-LEVEL / Equivalent:
5 Credits including Mathematics

UEC / Equivalent:
3Bs including Mathematics
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 *Subject to meeting entry requirements and credit transfer mapping.
**Please refer to UOW Undergraduate Course Guide for more information   
    about UOW programmes.

Advanced entry into Year 2 
of the degree*



ENTRY
REqUIREMENTS

3+0 BA (HONS)
BUSINESS ADMINISTRATION 
IN COLLABORATION WITH 
UNIVERSITY OF HERTFORDSHIRE,
UK

3+0 BA (HONS) 
EVENT MANAGEMENT & MARKETING 
IN COLLABORATION WITH 
UNIVERSITY OF HERTFORDSHIRE, 
UK
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3+0 BA (HONS) 
MARKETING IN 
COLLABORATION
WITH UNIVERSITY OF 
HERTFORDSHIRE, UK

3+0 BA (HONS) 
ACCOUNTING & FINANCE
IN COLLABORATION WITH 
UNIVERSITY OF HERTFORDSHIRE, 
UK

3+0 BA (HONS) 
FINANCE IN COLLABORATION 
WITH UNIVERSITY OF 
HERTFORDSHIRE, UK

Entry Level

SPM/O-LEVEL

STPM

STAM

A Level

Foundation

UEC

SACE International
formerly known as

South Australian Matriculations

NSW (HSC)

International Baccalaureate (IB)

Canadian Pre-University (CPU)

Tertiary Entrance Examination
(TEE)

Australian Year 12

Diploma

Matriculation/Pre-University

Others

A minimum of two passes at minimum Grade C+ (GP 2.33) and SPM grade C in Mathematics

A minimum of 2 full passes totalling 80 UCAS points and grade C in either SPM or O Level Mathematics

5Bs including at least a pass in Mathematics and a credit in English

A minimum of two passes at minimum 
Grade C+ (GP 2.33) and SPM grade C

in Mathematics and MUET3.0

Successful completion of a relevant Foundation / Pre-U programme to include Mathematics with CGPA 2.00
Successful completion of a relevant Foundation / Pre-U 

programme with CGPA 2.5 and credits in SPM Mathematics 
and SPM English or MUET Band 3

Successful completion of a relevant
Foundation / Pre-U programme to include 

Mathematics with CGPA 2.50

5Bs including at least a pass in Mathematics
and a credit in English; and a MUET 3.0

Pass 5 subjects with ATAR 65%, a pass in English and Mathematics and no subject below 10/20

Minimum 10 units with ATAR 65%, a pass in English and Mathematics and no subject below 50%

Minimum 24 points with at least 4 points for SL English and 4 pts for SL Mathematics

Minimum 6 Year 12 passes with an average of 65% and pass in English and Mathematics at Grade 12

Equivalent qualifications to be assessed by the Head of Programme in liaison with the Hertfordshire Business School Admissions Tutor

Where English Language requirements 
are not specified:

IELTS score of 6.0
(with no less than 5.5. in any band) 

OR

TOEFL 72 with band scores of reading 18, 
writing 17,  listening 17, speaking 20 

OR

Cambridge English First 
(also known as First Certificate in English) 

169 overall with a minimum of 162 
in each component 

OR

PTE 51 with no less than 42 in any band 

OR

MUET 3.0 

OR

SPM grade C

OR

an equivalent qualification 
in English Language

Pass diploma in related field with minimum CGPA 2.00 including a pass in Mathematics** Pass diploma in related field with minimum CGPA 2.50 including a pass in Mathematics**

**(1) Credit transfer are given based on module to module mapping according to standards / guidelines provided by MOHE / MQA and in consultation with   
     the Admission Tutor in University of Hertfordshire.
 (2) Have to recognised English language proficiency result.



 

ENTRY
REqUIREMENTS

COMMERCE DEGREE IN COLLABORATION WITH 
UNIVERSITY OF WOLLONGONG, AUSTRALIA

Entry Level

SPM/O-LEVEL

STPM

STAM

A Level

Foundation

UEC

SACE International
formerly known as

South Australian Matriculations

NSW (HSC)

International Baccalaureate (IB)

Canadian Pre-University (CPU)

Tertiary Entrance Examination
(TEE)

Australian Year 12

Diploma

Matriculation/Pre-University

Others

BACHELOR OF FINANCIAL PLANNING (HONS) /
BACHELOR OF BUSINESS (HONS) WITH 
PSYCHOLOGY / BACHELOR OF BUSINESS (HONS)
Major: Accounting, Business Administraton, Finance, Human 
Resource Management, Marketing, Management

Pass STPM with minimum Grade C+ CGPA 2.33 in  
2 subjects and SPM credit in Mathematics and  

a pass in English

5 subject with ATAR of 55

10 units  with ATAR of 55

6 passes with an average of 55

4 or 5 subjects with ATAR of 55

TER/UAI/ENTER 55

Matriculation / Foundation Certificate from 
any PPT recognised by the Ministry of Education or 

government of Malaysia with CGPA 2.0

 5 subjects at grade B including 
a pass in Mathematics and English OR

 a pass in SPM Mathematics and English

Diploma in the relevant field from other institutions 
recognised by the government of Malaysia 

with CGPA ≥ 2.00

Other equivalent qualifications as recognised 
by the government of Malaysia

Aggregate of 6 in the best 3 subjects 
(A = 7, A– = 6, B+ = 5, B = 4, B- = 3, C+ = 2, C = 1)

Pass in Mathematics at SPM Level

Minimum Australian Tertiary Entrance Rank (ATAR) of 75

Minimum Australian Tertiary Entrance Rank (ATAR) of 75

Minimum average score of 65% across 6 grade 12University (U) or 
College Preparation (M) courses including 12U English.

Minimum Australian Tertiary Entrance Rank (ATAR) of 75

Minimum value of 8 must be achieved in an aggregate of the best 3 Advanced Subsidiary
(AS) subjects. Grades for A Levels are: (A*= 6, A = 5, B = 4, C = 3, D = 2, E = 1)

Advanced Subsidiary (AS) subjects are not used in calculating the aggregate

Having completed an INTI Foundation Program with an average of 60%

At least 5Bs and aggregate of 18 in best 5 subjects
(A1 = 8, A2 = 7, B3 =6, B4 = 5, B5 = 4, B6 =3, C7 = 2, C8 = 1)

Having completed INTI Diplomas (Diploma in Business, Diploma in Accounting)  
with an average of 60%. Direct entry into Year 2.

4+0 BACHELOR OF SCIENCE IN BUSINESS ADMINISTRATION
IN COLLABORATION WITH SOUTHERN NEW HAMPSHIRE 
UNIVERSITY, US

Pass with 5 Credits includes a pass in Mathematics 
and a credit in English at SPM level 

or any equivalent qualification.

Pass with TWO (2) full passes and a pass in Mathematics 
and a credit in English at SPM level 

or any equivalent qualification.

5 subjects with ATAR of 55 (equivalent to TER of 55), 
no subject below 10/20

Minimum 10 units with ATAR 55, no subjects below 50

Pass 6 subjects with average 55

5 subjects with a minimum aggregate of 279

Pass Government Matriculation

Average 55

Pass IB Diploma

Pass with TWO (2) full passes and a pass in Mathematics 
and a credit in English at SPM level 

or any equivalent qualification.

Having successfully completed recognised 
Foundation Programme

 5 Bs

Having successfully completed recognised Diplomas 
with CGPA 2.50 (if SPM 3 Credits) or

CGPA 2.0 (if SPM 5 Credits)

Other equivalent qualifications as recognised 
by the government of Malaysia

(1) Other relevant Foundation/Diploma that is recognized by UOW  
- Minimum average score of 60% (or equivalent).

(2) Australian Degree Transfer Program at INTI - Having completed the relevant subjects  
with an average mark of 60%. Direct entry into Year 2.

(3) Monash University Foundation Year (MUFY) - Percentage average of best four subjects  
(may include English) must be at least 60.

30 - 31

BACHELOR OF ACCOUNTANCY (HONS) /
BACHELOR OF ACCOUNTING & FINANCE 
(HONS), INTI INTERNATIONAL UNIVERSITY

A pass in STPM or its equivalent, with a minimum 
Grade C+ (GP 2.33) in any 2 subjects,

and credits in Mathematics at SPM level

A pass in STAM, with a minimum of Grade Jayyid
and a credit in Mathematics at SPM Level 

or its equivalent.

 5 subjects at grade B including a pass in 
Mathematics and English OR a pass in SPM 

Mathematics and English

5 subject with ATAR of 55

10 units  with ATAR of 55

6 passes with an average of 55

4 or 5 subjects with ATAR of 55

TER/UAI/ENTER 55

Diploma in the relevant field from other 
institutions recognised by the government of 

Malaysia with CGPA ≥ 2.50

Completion of Matriculation/Pre-University 
programme with minimum CGPA 2.50, and credits 

in Mathematics at SPM level

Other equivalent qualifications as recognised
by the government of Malaysia

Completion of INTI Foundation in Business Information 
Technology Programme, Minimum CGPA 2.50; 

and credits in Mathematics at SPM level

Pass A Level with 2Ds and a credit in Mathematics and 
pass English at SPM Level or its equivalent
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FOUNDATION 
IN BUSINESS 
INFORMATION 
TECHNOLOGY

This programme is for students 
who want to pursue a Business 
or IT degree. In the first 
semester, students will study 
common subjects and later on, 
have the option of choosing their 
pathway in Business or IT.

Programme structure

Courses offered
• Advanced Mathematics**
• Basic Computing
• Business Statistics
• Data Communications and Networking*
• English Language Skills 1
• English Language Skills 2
• Fundamentals of Accounting
• Fundamentals of Business Management
• Fundamentals of Mathematics
• General Studies
• Introduction to Business Studies
• Introduction to Database Management 
 System*
• Macroeconomics
• Microeconomics
• Programming Techniques**
• Self-Development Skills
• Skills for Creative Thinking

Business pathway

Students will study courses relevant to their 
desired degrees in the areas of management 
and accounting. These courses provide a 
fundamental understanding of concepts 
and principles of how an organisation works, 
organisational structure and behaviour, 
market structure, and consumer behaviour. 

IT pathway

Students will take up Data Communications 
and Networking, Programming Techniques and 
Introduction to Database Management System. 
These courses are designed to enable an 
understanding of the technical and humanistic 
aspects of computing. 

The IT pathway is not available in Sabah.

Assessment

Assessment of individual courses in the 
Foundation Programme consists of two 
components:
• Continuous coursework (50%)
• Final examination (50%)

The continuous coursework component 
comprises different assessment tasks such 
as projects, assignments, laboratory work, 
presentations, tests, and others as assigned 
throughout each semester. The final examination 
is conducted at the end of each semester. The 
assessments are subject to quality assurance 
procedures to maintain high standards and 
ensure fair assessment.

Offered at

INTI International University 
KPT/JPT(R/010/3/0199)04/2019 - A4602

   INTAKES: JAN, MAY & AUG

INTI International College Subang 
KPT/JPT(R/010/3/0268)12/2019 - A10123

INTI International College Kuala Lumpur 
KPT/JPT(R/010/3/0136)06/2023 - MQA/FA2751

INTI International College Penang 
KPT/JPT(A11600)10/2020 - A11600

Foundation in Business
INTI College Sabah 
KPT/JPT(R/010/3/0259)06/2019 - A10005

   INTAKES: JAN, APR & AUG

Duration

1 Year
 * Only available in INTI International University.
** Only available in INTI International University and 
    INTI International College Subang.

CERTIFICATE 
IN BUSINESS 
STUDIES

Students will get a basic 
understanding in all areas of 
Business – Marketing, 
Management, Economics, 
Bookkeeping and IT. 

Upon completing the 
programme, students can 
proceed to the Diploma level, 
and then to the 3+0 UK or 
Australia Business Degree 
Programmes or the 4+0 US 
Business Degree Programs.

Programme structure

Core Modules
• Basics of Managing Information**
• Basic Skills in Office Software Application**
• Business Ethics*
• Book Keeping Skills
• Business Communication Skills
• Customer Service*
• Effective People Skills
• English
• Introduction to Business*
• Inventory Management**
• Management
• Marketing
• Mathematics**
• Office Management Skills*
• Principles of Economics
• Personal Development Skills**
• Small Business Management**
• Business Mathematics*
• Computer Applications*
• Business Statistics*
• Introduction to Finance*

MPU subjects

• Introduction to Malaysian Culture
 (Local & International students)
• Malaysian Studies 1  
• Malay Communication 1A
• Study Skills for Certificate Level  
 (Local & International students)

Highlights

• This programme prepares students to further  
 their diploma and degree studies at INTI
• Students are guided and supported by a   
 dedicated team of lecturers, who will help  
 them cope with their university education
• Enjoy subject exemption when progress to  
 various INTI diploma programmes+

Offered at

INTI International College Subang 
KPT/JPT(R/340/3/0358)02/2019 - A9657 

INTI International College Penang
KPT/JPT(N/340/3/0406)04/2019 - MQA/FA4448

INTI College Nilai
KPT/JPT(N/340/3/0622)10/2020 - FA7416

   INTAKES: JAN, APR & AUG

Certificate in Business 
INTI International College Kuala Lumpur 
KPT/JPT(N/345/3/0286)01/2023 - MQA/FA2717

   INTAKES: JAN, APR & AUG

Duration

1.5 Years

 + Subject to approval. 
* Only available in INTI College Nilai.
** Only available in INTI International College Subang,  
    INTI International College Penang & INTI International   
    College Kuala Lumpur.
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DIPLOMA IN 
BUSINESS

Student will learn how to adopt 
an inquisitive approach. They 
will also be equipped with 
cutting-edge knowledge and 
skills that are fundamental to 
exercising critical thinking in the 
competitive business arena.

Highlights

• Capstone module provides students  
 with exposure to real life business  
 situations that stimulate critical  
 thinking
• INTI Business Leadership Series (ILS)  
 give students the opportunity to 
 network with global CEOs and top  
 industry leaders 
• Guest lecturers from the industry will  
 provide students with insights into  
 the actual business environment
• Integrated industry modules in 
 collaboration with IBM to develop 
 competencies. At the successful 
 completion and assessment of 
 an IBM ICE module, students will  
 be eligible for an IBM Badge in  
 Business. In addition, at the end of 
 the programme completion student 
 will be given an IBM ICE transcript 
 indicating the success of completing  
 IBM ICE Modules within the INTI 
 Diploma in Business programme

Programme Structure

Core modules
• Business Ethics
• Business Mathematics
• Capstone Project
• Consumer Behaviour
• Cost Accounting
• E-Commerce Theory & Applications
• English for Academic Purposes
• Financial Accounting
• Financial Management
• Foundations of Business Law
• Fundamentals of English
• Fundamentals of Human Resource   
 Management
• Fundamentals of Management
• Fundamentals of Marketing
• Introduction to Business
• Personal Development Skills
• Principles of Macroeconomics
• Principles of Microeconomics
• Public Speaking
• Operations Management
• Organisational Behaviour
• Quantitative Methods

Select ONE (1) in Year 2 only:
• International Business
• Financial Market
•  Introduction to Event Management
• Marketing Communication
• Franchising Fundamentals

MPU subjects

• Bahasa Kebangsaan A*
• Co-curriculum
• Green Future Malaysia
• Malaysian Studies 2 (Local students) / 
 Communicating in Malay 1B  
 (International students)
• Media Literacy for Personal Branding

Offered at

INTI International College Subang 
KPT/JPT(R/340/4/0139)02/2022 - MQA/FA1216

INTI International College Kuala Lumpur 
KPT/JPT(N/345/4/0279)01/2022 - MQA/FA2676

INTI International College Penang 
KPT/JPT(R/340/4/0134)03/2022 - MQA/FA1214 

INTI College Sabah 
KPT/JPT(R/340/4/0133) 04/2022 - MQA/FA1223

   INTAKES: JAN, APR & AUG

   INTAKES: JAN, APR & AUG
Career opportunities
 
Administrative Officer, Marketing Executive,  
HR Executive, Sales Executive,  
Business Development Executive, and more

* For Malaysian students who do not have a credit in SPM BM.
** Only available in INTI International University.

Programme Structure

Common modules
• Business Accounting
• Business Communication
• Capstone Project A & B
• Critical Analysis
• E-Commerce Theory & Applications
• Foundation of Business Law
• Fundamentals of English
• Fundamentals of Human 
 Resource Management
• Fundamentals of Management
• Fundamentals of Marketing
• Fundamentals of Mathematics
• Introduction to Business
• Introduction to Business Analytics
• Principles of Information Technology
• Principles of Macroeconomics
• Principles of Microeconomics
• Public Speaking
• Statistic for Management
• Consumer Behaviour
• Entrepreneurship
• Financial Management
• Operations Management
• Retail Marketing

MPU subjects

• Bahasa Kebangsaan A*
• Co-curriculum
• Green Future Malaysia
• Malaysian Studies 2 (Local students) / 
 Communicating in Malay 1B  
 (International students)
• Media Literacy for Personal Branding

Offered at

INTI International University 
KPT/JPT(R/345/04/0147)01/2022 - MQA/FA1217

   INTAKES: JAN, MAY & AUG

Career opportunities
 
Administrative Officer, Marketing Executive,  
HR Executive, Sales Executive, Business  
Development Executive, Business  
Consultant, Credit Analyst, Financial  
Controller, and more

DIPLOMA IN 
BUSINESS
MANAGEMENT

The Diploma in Business 
Management provides students 
with practical and applied 
knowledge and skills required 
to manage organizational 
development functions within the 
workplace.

At the end of the duration of 
study, students would be able 
to acquire an understanding of 
complex business issues and 
develop analytical and problem-
solving skills, that would enable 
them to evaluate evidence, 
present arguments, make sound 
judgments and communicate 
effectively.

Programme Structure

• Accounting in Practice
• Basic English Language Skills
• Business Analytics
• Business Communication
• Financial Skills for Managers
• Fundamentals of Economics
• Multiculturalism in the workplace
• Principles of Management
• Principles of Marketing
• Business Law
• Business Psychology
• Consumer Behavior
• Entrepreneurship
• Human Resource Management
• International Business 
• Leadership skills for Managers
• Understanding Business Organizations
• Personal Project
• Project Management
• Promotion & Branding
• Services Marketing 

MPU Subjects

• Critical Thinking for Better    
 Communication/
 Bahasa Kebangsaan A*
• Co-curriculum  
• Green Future Malaysia  
• Malaysian Studies

* For Malaysian students who do not have a credit in SPM BM.

Highlights

• Overall programme assessment consists  
 of 19% examination2

• 24/7 Accessibility to all learning materials  
 anytime, anywhere 
• Once a week class, minimum 4-hour
• Learn Communication and Analytical Skills
• Experience faculty teaching staffs 

Offered at

INTI International College Subang
KPT/JPT(N/345/4/0836)12/2020 - MQA/FA5841

INTI International College Kuala Lumpur
KPT/JPT(N/345/4/0868)12/2020 - MQA/FA5842

INTI International College Penang
KPT/JPT(N/345/4/0841)10/2020 - MQA/PA5844

   INTAKES: JAN, APR & AUG

Duration

2.4 Years

FLEXIBLE 
LEARNING

2No of Modules

12
10
3

Coursework

100%
60%
70%

Examination

-
40%
30%

1  Subject to individual’s eligibility

(Note: The modules above may consist of core and elective modules, subject to change from time to time)
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DIPLOMA IN 
FINANCE

Students will be equipped with 
a solid foundation in finance, 
allowing them to fulfill the 
demands of their job, progress 
in their careers as well as plan 
their personal finances.

This programme is geared for 
students who wish to progress 
into degree programmes in 
Finance, Banking and Business. 
Students will be expected 
to develop analytical and 
“applicable” skills so that they 
can swiftly transfer knowledge 
and competencies from 
their respective specialisation 
into the workplace context. This 
programme provides an excellent 
all-round business education and 
is best suited for those intending 
to gain a good understanding of 
all areas of business, specifically 
banking and finance.

Programme Structure

Core modules
• Business Mathematics
• Capstone Project / Industrial Training
• E-Commerce Theory & Applications
• English for Academic Purposes
• Cost Accounting
• Foundation of Business Law
• Fundamental English
• Fundamentals of Human Resource 
 Management
• Fundamentals of Management
• Fundamentals of Marketing
• Introduction to Business
• Personal Development Skills
• Principles of Macroeconomics
• Principles of Microeconomics
• Public Speaking
• Quantitative Methods
• Business Ethics

Specialised modules
• Budgeting
• Financial Accounting
• Finance Principles
• Financial Management
• Financial Markets
• Fundamentals of Banking

MPU subjects

• Bahasa Kebangsaan A*
• Co-curriculum
• Critical Thinking for Better    
 Communication
• Green Future Malaysia
• Malaysian Studies 2 (Local students) / 
 Communicating in Malay 1B  
 (International students)
• Media Literacy for Personal Barnding

*For Malaysian students who do not have a credit in 
SPM BM.

Career opportunities 

Financial Planning & Services,  
Trade Services, Banking Services,  
Stock & Investment Markets, Personal  
Financial Planning Services, Entrepreneurs,  
and more

Offered at

INTI International College Kuala Lumpur 
KPT/JPT(N/343/4/0114)02/2019 - MQA/FA4365

INTI International College Penang 
KPT/JPT(N/343/4/0089)07/2023 - MQA/FA2700

   INTAKES: JAN, APR & AUG 

DIPLOMA IN
ACCOUNTING

A two-year accounting 
programme that provide 
students a head start in 
the accountancy career. The 
programme will allow students 
to acquire knowledge and skills 
that are relevant to the field of 
accounting.

Programme Structure

Year 1
• Financial Accounting 1
• Financial Accounting 2
• Cost Accounting
• Management Accounting
• Fundamentals of English
• Principles of Microeconomics 
• Principles of Macroeconomics
• Introduction to Business
• Business Ethics
• Fundamentals of Marketing
• Business Mathematics
• Entrepreneurship Skills*
• Entrepreneurship**
• Foundations of Business Law*
• Business Law**
• Principles of Information Technology*
• Introduction to Business Analytics**

Year 2
• Financial Reporting 1
• Auditing & Assurance
• Computerized Accounting
• Malaysian Taxation 1
• Financial Reporting 2
• Malaysian Taxation 2
• English for Academic Purposes
• Financial Management
• Company Law
• Fundamentals of Human Resource   
 Management
• E-commerce Theory and Applications
• Entrepreneurship Skills
• Quantitative Methods*
• Statistic for Management**
• Introduction to Auditing in Malaysia*

MPU subjects

• Co-curriculum
• Bahasa Kebangsaan A*
•  Green Future Malaysia
• Malaysian Studies 2 (Local students) / 

Communicating in Malay 1B  
(International students)

• Media Literacy for Personal Branding

Highlights

•  Students will be able to receive 3 papers
 Exemptions ACCA and 5 papers   
 exemption from ICAEW** upon successful  
 completion of the programme.
•  Students will be able to transfer   
 credits to the 2nd year of a degree   
 programmme (accounting, finance and 
 business pathways) at reputable   
 universities in UK and Australia.
•  Students will be exposed to career   
 opportunities in accounting field through  
 field trips, employer projects and guest  
 lectures.
• Integrated industry modules in 
 collaboration with IBM to develop 
 competencies. At the successful 
 completion and assessment of an IBM ICE 
 module, students will be eligible for an 
 IBM Badge in Accounting. In addition,  
 at the end of the programme completion  
 student will be given an IBM ICE transcript  
 indicating the success of completing IBM  
 ICE Modules within the INTI Diploma in  
 Accounting programme

Career opportunities
 
Accounting Assistant, Tax Assistant,  
Junior Auditor, Admin Officer, Finance Executive,
Account Coordinator & Credit Control Officer.

Offered at

INTI International University 
KPT/JPT(R/344/4/0344)12/2019 - MQA/FA4512

   INTAKES: JAN, MAY & AUG

INTI International College 
Kuala Lumpur 
KPT/JPT(N/344/4/0334)10/2019 - MQA/FA4721

INTI College Sabah
KPT/JPT(N/344/4/0341)10/2019 - MQA/PA4907

   INTAKES: JAN, APR & AUG
 

*Only available in INTI International College Kuala Lumpur 
and INTI College Sabah.
**Only available in INTI International University.

An ACCA accredited programme
which provide exemption for
Accountant in Business (AB),
Management in Accounting (MA),
and Financial Accounting (FA) 

**
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DIPLOMA IN
ENTREPRENEURSHIP

The Diploma in Entrepreneurship 
program provides an excellent 
all-rounded business education 
and is best suited for those 
intending to gain a good 
understanding of all areas 
of business especially in 
building own business emperor. 
Graduates will be prepared in 
the main functional areas of 
business such as accounting, 
finance, management, 
marketing, and mainly in 
entrepreneurship, as well 
as in franchising business. 
The curriculum, course 
content, academic standards, 
assessments and examination 
are strictly designed for 
students to gain academic 
knowledge and develop practical 
skills and abilities, enabling 
them as graduates to assume 
positions in organizations 
related to manufacturing, 
financial services, entrepreneur 
and others.

Programme Structure

Core modules
• Financial  Accounting
• Cost Accounting
• Introduction to Business
• Capstone Project / Industrial Training
• Public Speaking
• Principles of Microeconomics
• Principles of Macroeconomics
• Fundamentals of English
• English for Academic Purpose
• Fundamentals of Human Resources   
 Management
• E-Commerce Theory and Application
• Foundations of Business Law
• Business Mathematic
• Fundamentals of Marketing
• Personal Development Skills
• Quantitative Methods

Programme core/ Areas of concentration
• Introduction to Entrepreneurship
• Franchising Fundamentals
• Small Medium Business Venture  
 & Innovation
• Business Ethics
• Fundamentals of Management
• Operations Management

MPU subjects

• Bahasa Kebangsaan A* 
• Co-curriculum
• Green Future Malaysia
• Malaysian Studies 2 (Local students)/ 
 Communicating in Malay 1B   
 (International students)
• Media Literacy for Personal Branding

Career opportunities

Business Development Executive, Franchiser, 
Business Consultant, Marketing Executive, 
Sales Executive, Administration Officer and 
more

Offered at

INTI International College Penang 
KPT/JPT(R/345/4/0383)07/2023 - MQA/FA2699 

   INTAKES: APR & AUG 

*For Malaysian students who do not have a credit in 
SPM BM.

DIPLOMA IN
MARKETING

The Diploma in Marketing equips 
students with a solid foundation 
in marketing and related 
business development, allowing 
them to fulfill the demands 
of their job, progress in their 
careers as well as develop 
professionally in the face of 
dynamic business changes 
and international networking 
opportunities.

This programme is geared for 
students who wish to progress 
into degree programmes 
in Marketing, Sales, 
Entrepreneurship and Business. 
Students will be expected 
to develop analytical and 
“applicable” skills so that they 
can swiftly transfer knowledge 
and competencies from their 
respective specialisation into 
the workplace context. 

This programme provides an 
excellent all-round business 
education and is best suited for 
those intending to gain a good 
understanding of all areas of 
business, especially promotional 
and marketing practices that 
may include event and PR 
activities.

Programme Structure

Core modules
• Fundamentals of English
• English for Academic Purposes
• Financial Accounting
• Principles of Microeconomics
• Principles of Macroeconomics
• Public Speaking 
• Fundamentals of Marketing
• Introduction to Business
• Business Mathematics
• Quantitative Methods
• Personal Development Skills
• Business Ethics
• Fundamentals of HRM
• E-commerce Theory and Applications
• Capstone Project

Specialised modules
• Marketing Communications
• Services Marketing
• Retail Marketing
• Consumer Behaviour
• Managing Marketing Practices
• Digital Marketing
• Promotion and Event Management
• International Marketing

MPU subjects

• Media Literacy for Personal Branding /  
 Bahasa Kebangsaan A*
• Co-curriculum
• Green Future Malaysia
• Malaysian Studies 2 (Local students) / 
 Communicating in Malay 1B  
 (International students)

Career opportunities

Sales & Marketing, Corporate Branding  
& Public Relations, Customer & Supplier  
Services, Business Development,  
Entrepreneur, and more

Offered at

INTI International College Kuala Lumpur 
KPT/JPT(N/342/4/0096)02/2024 - MQA/FA4366

   INTAKES: JAN, APR & AUG 

*For Malaysian students who do not have a credit in 
SPM BM.
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BACHELOR OF
ACCOUNTANCY
(HONS)

in collaboration with

The Bachelor of Accountancy 
(Hons) programme is a 
4-year accountancy degree. 
The programme structure 
and syllabus are in line with 
‘Jawatankuasa Halatuju Program 
Perakaunan’ of the Malaysian 
Institute of Accountants (MIA) 
and are accredited by CPA 
Australia and ACCA. The 17 
highly specialised modules in 
this programme include modules 
on Economics, Management, Law 
and Public Accounting. 

Students will be required to 
undergo six months of industry 
training at major accounting 
firms in the industry.

Year 3
• Advanced Management Accounting
• Auditing & Assurance Services 1
• Bahasa Kebangsaan A / B, Islamic Studies / 
 Moral Education, Malaysian Studies
• Corporate Finance
• Financial Reporting 2
• Industrial Training
• Strategic Management
• Taxation

Year 4
• Accounting Information Systems 1
• Accounting Information Systems 2
• Accounting Theory & Practice
• Advanced Corporate Reporting
• Advanced Taxation 1
• Auditing & Assurance Services 2
• International Business & Globalisation
• Integrated Case Study
• Malaysian Company Laws
• Public Sector Accounting

Choose four out of the following
• Advanced Taxation 2
• Contemporary Issues in the 
 Malaysian Economy
• Derivatives Markets
• E-Commerce
• Human Resource Management
• International Trade Finance
• Investments
• Leadership in Organisations
• Performance Management
• Project Management
• Quality Management
• Supply Chain Management

Communicative foreign languages 
(Choose one)
• French
• German
• Japanese
• Mandarin

MPU subjects

• Bahasa Kebangsaan A*
• Community Service
• Corporate Social Responsibility
• Design Thinking
• Ethnic Relations (Local students) /   
 Communicating in Malay 2 (International  
 students)
• Islamic & Asian Civilisation (Local students)/ 
 Malaysian Studies 2 (International students)

*For Malaysian students who do not have a credit in SPM BM.

Highlights

• Receive 2 awards upon completion: 
 A Bachelor of Accountancy (Hons) from 
 INTI International University and a BA (Hons) 
 Accountancy awarded by the University of 
 Hertfordshire, UK
• Graduates will receive exemptions from  
 ACCA; up to 9 papers
• Graduates will be eligible to apply for  
 Associate Membership from CPA Australia
• Graduate will be eligible to register for  
 MIA CARE programme to become a   
 Chartered Accountant of MIA

Career opportunities

Chartered Certified Accountant, 
Company Secretary, Corporate Treasurer,  
Internal Auditor, Tax Agent, Tax Consultant  
and more

Offered at

INTI International University 
KPT/JPT(R/344/6/0068)09/2019 - A7637

   INTAKES: JAN, MAY & AUG

Duration

4 Years

Programme structure

Year 1
• Business Mathematics
• Communicative Foreign Language
• Costing
• English Studies 1
• English Studies 2
• Financial Accounting 1
• Financial Accounting 2
• Foundations of Marketing
• Introduction to Information Technology
• Macroeconomics
• Microeconomics
• Statistical Methods

Year 2
• Business Communication
• Business Ethics & Corporate Governance
• Finance Reporting 1
• Financial Management
• Foundation of Business Law
• Management Accounting
• Management of Organisations
• Management Science
• Organisational Behaviour

accredited by

TAFE NEW 
SOUTH WALES 
ADVANCED 
DIPLOMA OF 
ACCOUNTING

TAFE NSW is the largest 
vocational education and 
training provider in Australia 
and one of the best in the world. 

Students will learn about 
Accounting, Financial 
Management, Internal Control, 
Management Accounting, 
Australian Taxation, Statistics, 
Economics, Commercial 
and Company Law. They will 
also learn how to produce 
and analyse reports and 
financial statements as well 
as implement accounting 
systems. Graduates will be able 
to operate independently in an 
accounting environment.

Programme structure

Semester 1
• Apply principles of professional practice  
 to work in the financial services industry
• Carry out business activity and installment  
 activity statement tasks
• Develop and use complex spreadsheets
• Prepare financial reports
• Process financial transactions and 
 extract interim reports
• Set up and operate a computerised   
 accounting system

Semester 2
• Make decisions in a legal context
• Manage budgets and forecasts
• Prepare financial statements for 
 non-reporting entities
• Prepare tax documentation for individuals
• Provide financial and business 
 performance information
• Provide management accounting   
 information

Semester 3
• Evaluate financial risk
• Evaluate organisation financial   
 performance
• Implement and maintain internal control  
 procedures
• Manage operational plan
• Prepare and administer compliant tax   
 returns for legal entities
• Prepare financial reports for corporate   
 entities

Semester 4
• Apply economic principles to work in the  
 financial services industry
• Interpret and use financial statistics 
 and tools
• Monitor corporate governance activities
• Prepare and analyse management   
 accounting information
• Prepare complex corporate financial reports

MPU subjects

• Bahasa Kebangsaan A*
• Co-curriculum
• Green Future Malaysia
• Malaysian Studies 2 (Local students) / 
 Communicating in Malay 1B  
 (International students)
• Media Literacy for Personal Barnding

Highlights

• Progression to a degree programme with 
the option to study and gain exemptions at 
universities in Australia, New Zealand and 
the United Kingdom. Students will be given 
Year 1 exemptions to enter Year 2 Accounting 
& Finance degree programmes, in 
collaboration with the University of 
Wollongong, Australia

Career opportunity

Accounts Executive

Offered at

INTI International College Penang 
KPT/JPT(R/344/4/0215)06/2019 - A9816

   INTAKES: JAN & JUL

Duration

2 Years

*For Malaysian students who do not have a credit in 
SPM BM.
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BACHELOR OF 
FINANCIAL 
PLANNING 
(HONS)

Programme structure

Year 1
• Communicative Foreign Language
• University English
• Financial Accounting 1
• Financial Accounting 2
• Financial Planning in Malaysia
• Foundation of Marketing
• Introduction to Risk Management 
 & Insurance
• Macroeconomics
• Microeconomics
• Quantitative Methods for Business

Year 2
• Business Ethics
• Contemporary Issues in Malaysian Economy
• Employee Benefits Planning
• Financial Management
• Financial Market Analysis
• Human Resource Management
• Internship
• Introduction to Retirement Planning 
 & Estate Planning
• Regulation & Insurance in Malaysia
• Taxation

Year 3
• Corporate Finance
• Derivative Markets
• Estate Planning
• Financial Plan Construction 
 & Professional Responsibilities
• Insurance Planning
• Investments
• Marketing Planning
• Retirement Planning
• Strategic Management
• Tax Planning

Communicative foreign languages
(Choose one)
• French
• German
• Japanese
• Mandarin

MPU subjects

• Bahasa Kebangsaan A*
• Community Service
• Corporate Social Responsibility
• Design Thinking
• Ethnic Relations (Local students) /   
 Communicating in Malay 2 (International  
 students)
• Islamic & Asian Civilisation (Local students)/ 
 Malaysian Studies 2 (International students)

Highlights

• Receive 2 awards upon completion:
 A Bachelor of Financial Planning (Hons)  
 from INTI International University and 
 a BA (Hons) Financial Planning awarded 
 by the University of Hertfordshire, UK
• INTI is one of the first to offer a Bachelor’s  
 Degree in Financial Planning in Malaysia
• Students will be exposed to actual  
 working environments through industry  
 visits, workshops and internship  
 programmes with multinational companies  
 like KPMG, AIA, OSK and more
• Six-module exemption from Registered  
 Financial Planner (RFP)

Career opportunities

Careers associated with Financial Planning,  
Wealth Management, Investments,  
Insurance Planning, Capital Markets,  
Commercial Banking and Private Banking

Offered at

INTI International University 
KPT/JPT(R2/343/6/0067)03/2023 - A8769

   INTAKES: JAN, MAY & AUG

Duration

3 Years

in collaboration with

accredited by

This programme is designed to 
provide knowledge, competencies 
and skills applicable to a 
career in the financial services 
industry; in particular, Financial 
Planning. Students will also be 
given sufficient exposure in the 
areas of Finance and General 
Management.

Students in this programme will 
have the opportunity to learn 
about a variety of areas, such as 
Wealth Management, Retirement 
Planning, Risk Management, 
Investment and Portfolio 
Management, Financial Market 
Analysis, Taxation, Insurance 
and more. In essence, this 
programme will not only provide 
students with the theories of 
financial planning and finance, 
but also give them opportunities 
to apply them in real-world 
problems and projects.

*For Malaysian students who do not have a credit in SPM BM.

BACHELOR OF 
ACCOUNTING 
& FINANCE 
(HONS)

Programme structure

Year 1 
• Business Communication
• Business Accounting
• Microeconomics
• Financial Management
• Organization Behaviour
• Macroeconomics
• Financial Accounting
• Principles of Marketing
• Business Statistics  
• Business Law

Year 2
• Financial Reporting
• Auditing and Assurance 1
• Cost and Management Accounting
• Financial Markets and Institutions
• Advance Management Accounting
• Taxation
• Internship

Year 3
• Accounting Information Systems
• Principles of Corporate Finance
• Advance Taxation
• Company Law
• Strategic Management
• Auditing and Assurance 2
• Corporate Governance and Ethics

Elective Papers**
• Advance Financial Reporting
• Public Sector Accounting  
• Investments and Portfolio Management
• Derivative Markets
• International Banking and Finance
• International Financial Management
• Performance Management
• Business Research method

MPU Subjects

• Bahasa Kebangsaan A*
• Community Service
• Corporate Social Responsibility
• Design Thinking
• Ethnic Relations (local students) /   
 communicating in Malay 2 (international  
 students)
• Islamic & Asian Civilisation (local students) /  
 Malaysian Studies 3 (international students)
* For Malaysian students who do not have a credit in SPM BM
** Elective subjects offering please refer to the Head of 
Programme

Highlights

• Receive 2 awards upon completion: A 
Bachelor of Accounting and Finance (Hons) 
from INTI International University and a BA 
(Hons) Accountancy and Finance awarded by 
University of Hertfordshire, UK

• Attractive exemptions from professional 
accounting bodies

• Opportunity  for students to participate 
in the Semester Abroad Programme (SAP) 
and experience different cultures and 
environments, helping them expand their 
global perspectives

• Internship and practical learning experience 
at the early part of the study that provides 
student exposure to accounting and/or finance 
field for a better choice of electives in year 3

Career opportunities

Accounts Manager, Auditor, Business Analyst, 
 Finance Analyst, Investment and  Commercial 
Banker, Finance Adminstrator, Tax Advisor and 
more 

Offered at

INTI International University
KPT/JPT(N/344/6/0464)06/2021 - MQA/PA6070

   INTAKES: JAN, MAY & AUG

Duration

3 Years

in collaboration with

accredited by

This  is a three year degree  
programme which integrates 
the field of accounting and 
finance. In the final semester, 
students have the opportunity  
to major  in either accounting 
or /and the finance field as this 
degree offers student career 
opportunity in both the fields. 
This programme also provides 
a career path for professional 
qualification in accounting and 
finance.

* For Malaysian students who do not have a credit in SPM BM
** Elective subjects offering please refer to the Head of   
     Programme
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BACHELOR OF BUSINESS (HONS) 
ACCOUNTING
Dual Award from the University of Hertfordshire, UK 
BA (Hons) Business (Accounting) 
KPT/JPT(R/345/6/0215)07/2022 - MQA/FA1648

Students will be equipped to meet the country’s demand for skilled 
manpower in finance, supporting and spurring its development.

Specialisation modules
• Auditing & Assurance 1
• Auditing & Assurance 2
• Corporate Reporting 2
• Management Accounting
• Performance Management
• Taxation

Career opportunities
Auditor, Accountant, Tax Advisor, Corporate Treasurer, 
Management Consultant and many more

BACHELOR OF BUSINESS (HONS) 
MARKETING
Dual Award from the University of Hertfordshire, UK 
BA (Hons) Business (Marketing) 
KPT/JPT(R/345/6/0210)07/2022 - MQA/FA1647

Students will develop an understanding of the key concepts underlying 
marketing practices, while acquiring the necessary skills to embark on 
professional marketing careers.

Specialisation modules
• Consumer Behaviour
• Global Marketing
• Integrated Marketing Communication
• Marketing Research
• New Product & Innovation Management
• Service Marketing

Career opportunities
Marketing Personnel, Sales Personnel, Advertising Personnel, 
Product Manager, Banker, Marketing Consultant, 
and many more 

BACHELOR OF BUSINESS (HONS) 
HUMAN RESOURCE MANAGEMENT
Dual Award from the University of Hertfordshire, UK 
BA (Hons) Business (Human Resource Management) 
KPT/JPT(R/345/6/0212)07/2022 - MQA/FA1651

This programme provides students with a solid foundation in all aspects 
of people management in a Malaysian context. They will be equipped 
with the skills to excel as a line manager in a broad range of industries. 
INTI International University announced today that the Society for 
Human Resource Management (SHRM) has acknowledged that its 
Bachelor of Business (Hons) Human Resource Management fully aligns 
with SHRM’s HR Curriculum Guidelines. 

Specialisation modules
• Compensation & Rewards
• Contemporary Employment Relations
• Organisation Development & Change
• Performance Management
• Staffing Management
• Training & Development

Career opportunities
HR Manager, Trainer, HR Consultant, Employment Agent, Entrepreneur, 
and many more

AREAS OF SPECIALISATION

BACHELOR OF BUSINESS (HONS) 
FINANCE
Dual Award from the University of Hertfordshire, UK 
BA (Hons) Business (Finance) 
KPT/JPT(R/345/6/0214)07/2022 - MQA/FA1649

This major will prepare students for a career in business and finance.

Specialisation modules
• Financial Market Analysis
• Global Banking & Finance
• Investments Analysis & Valuation
• Islamic Capital Markets
• Portfolio Management
• Principles of Corporate Finance

Career opportunities
Finance Manager, Credit Manager, Financial Analyst, 
Risk Management Manager, and many more

BACHELOR OF
BUSINESS 
(HONS)

in collaboration with

Our holistic approach combines 
interactive learning with real 
industry training and projects, 
along with a structured personal 
development and coaching plan 
that will give students an edge 
in the working world. Through 
our partnership with UK’s leading 
Business-facing University, 
our Bachelor of Business 
degree graduates will receive 2 
awards upon completion jointly 
awarded by INTI International 
University and the University of 
Hertfordshire, UK.

Programme structure

Students are required to complete the following 
in order to graduate:

• 14 common modules
• Six major modules (Choose from the areas  
 of specialisation)
• Four elective modules
• Real industry project
• Internship

14 common modules
• Business Accounting
• Business Communication / Macroeconomics
• Business Ethics / Corporate Reporting 1
• Business Law / Business Law and Ethics
• Costing
• Economic Principles & Issues
• Financial Management
• Human Resource Issues & Strategies
• Introduction to Business Analytics
• Managing Organisation
• Marketing Principles
• Organisational Behaviour
• Social, Web and Mobile Analytics
• Quantitative Methods for Business
• University English

Four electives
(Choose four modules from one of the
following minors)
• Accounting
• Business Administration
• Finance
• Human Resource Management
• International Business
• Marketing

Business Analytics Project

Internship

MPU subjects

• Bahasa Kebangsaan A*
• Community Service
• Corporate Social Responsibility
• Design Thinking
• Ethnic Relations (Local students) /   
 Communicating in Malay 2 (International  
 students)
• Islamic & Asian Civilisation (Local students)/
 Malaysian Studies 2 (International students)

AREAS OF SPECIALISATION

BACHELOR OF BUSINESS (HONS) ACCOUNTING 
BACHELOR OF BUSINESS (HONS) FINANCE
BACHELOR OF BUSINESS (HONS) MARKETING 
BACHELOR OF BUSINESS (HONS) 
HUMAN RESOURCE MANAGEMENT
BACHELOR OF BUSINESS (HONS) 
BUSINESS ADMINISTRATION
BACHELOR OF BUSINESS (HONS) 
INTERNATIONAL BUSINESS
BACHELOR OF BUSINESS (HONS)  
WITH PSYCHOLOGY

*For Malaysian students who do not have a credit in SPM BM.

Highlights

• Graduates will be presented with two   
 Awards from INTI International University  
 and the University of Hertfordshire, UK
• Students will be exposed to actual working  
 environments through industry visits and  
 internship programmes with multinational  
 companies like KPMG, AIA, Megasteel 
 and more
• This programme prepares students for  
 postgraduate studies locally and abroad

IBM ICE modules for Bachelor of Business 
(Hons)

• Introduction to Business Analytics
• Statistics for Management
• Social, Web and Mobile Analytics
• Business Analytics for Functional Area

Further, upon completion of all IBM courses, 
students will be eligible for a Silver Diploma 
Badge in Business Analytics, along with an 
IBM ICE transcript indicating the successful 
completion of all the 4 IBM ICE modules within 
INTI Bachelor of Business (Hons) programme. 

Career opportunities

• Finance: Credit Manager, Financial Analyst,  
 Investment Fund Manager, and more
• Marketing: Brand Manager, Business  
 Development Manager, Marketing  
 Communications Manager, Retail Manager,  
 and more
• Human Resources: Human Resource  
 Manager, Recruitment Manager, Training  
 Development Manager, Compensation  
 Specialist, and more

Offered at

INTI International University 

   INTAKES: JAN, MAY & AUG

Duration

3 Years

INTI  DEGREE IN BUSINESS
Innovation Centre for Education

in collaboration with
INTI INTERNATIONAL UNIVERSITY

( Accounting, Business Administration, Finance, 
Human Resource Management, International Business, Marketing )
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BACHELOR OF BUSINESS (HONS) WITH 
PSYCHOLOGY
KPT/JPT(N/345/6/0943)08/2021 - MQA/PA7985

The rationale for this programme is to provide 
students with an academically challenging and 
vocationally relevant programme of study in the 
field of business and psychology. The programme 
exposes students with essential subjects in the 
field of business and psychology.

Programme structure

Year 1
• Foundation in Psychology  
• Economic Principles and Issues
• Managing Organization  
• Business Accounting 
• Business Law and Ethics
• University English
• Financial Management 
• Information Management 
• Human Resource Issues and Strategies
• Theory Design and Statistics in Psychology 
• Business Communication

Year 2
• e- Commerce 
• Organizational Behaviour
• Marketing Principles
• Cognition & Perception
• Industry Internship

Year 3
• Social Behaviour and Individual Differences
• Consumer Psychology
• Elective  1
• Elective  2
• Elective  3
• Elective  4
• Research Methodology 
• Personality
• Developmental & Social Psychology
• Abnormal Psychology

Career opportunities
Graduates with a Bachelor of Business and 
Psychology would fit in well in marketing and 
human resource department in corporation as 
they would have business knowledge and some 
psychology knowledge especially in the areas 
of human behavior and personality . Graduates 
with this qualification would be a good candidate 
in securing themselves a position in the field of 
marketing, sales and human resource as they 
not only equipped with a degree in Business but 
also with knowledge of consumer psychology , 
behavior and personality which are very useful 
in the marketing and human resource field these 
days . 

BACHELOR OF BUSINESS (HONS) 
BUSINESS ADMINISTRATION
Dual Award from the University of Hertfordshire, UK 
BA (Hons) Business (Business Administration) 
KPT/JPT(R/345/6/0348)05/2023 - MQA/FA3071

This programme will introduce students to key areas of contemporary 
management concepts and practice. They will gain a comprehensive 
working knowledge of management operations as well as 
communication and leadership skills essential to the management role.

Specialisation modules
• Corporate Communication
• Global Marketing
• Intercultural Management
• Leadership in Organisations
• Strategic Management
• Supply Chain Management

Career opportunities
Brand Manager, Product Manager, Market Research Manager, 
Customer Service Manager, and many more

BACHELOR OF BUSINESS (HONS) 
INTERNATIONAL BUSINESS
Dual Award from the University of Hertfordshire, UK
BA (Hons) Business (International Business)
KPT/JPT(R/345/6/0347)05/2023 - MQA/FA3072

This programme will introduce students to the key issues in 
international business management and prepare them to work in a wide 
range of private businesses looking to expand operations or trading 
networks overseas.

Specialisation modules
• Global Logistics Management
• Global Marketing
• Intercultural Management
• International Business
• International Trade Finance
• International Trade Law

Career opportunities
Export Manager, International Business Manager, 
International Operations Manager, Regional Marketing Manager, 
Trade Relationship Manager, and many more

44 - 46
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3+0
BA (HONS) 
ACCOUNTING
& FINANCE

in collaboration with
University of Hertfordshire, UK

This programme provides 
students with in depth coverage 
of accounting and finance 
knowledge and skills to prepare 
them to be professional 
accountants.

The syllabus has been designed 
to fit the requirements of 
professional bodies while giving 
students the competitive edge in 
soft skills.

Programme structure

Year 1
• Accounting Principles
• Analytical Techniques for Accountants
• Ethics, Governance and Law
• Economics for Business
• English for Business Studies 1
• English for Business Studies 2
• Information Technology for Accountants
• The Accounting Professional

Year 2
• Business Life Cycle
• Corporate Finance
• Professional Development
• Financial Reporting
• Management Accounting

Year 3
• Advanced Financial Reporting
• Advanced Management Accounting
• Advanced Financial Decisions
• Emerging Issues in Accounting & Finance
• Internship for Accounting
• Elective 1
• Elective 2
• Elective 3
• Elective 4

Electives**
• Auditing
• Effective Governance
• Corporate Financial Strategy
• Islamic Banking and Finance
• Strategic Cost Management
• Taxation

MPU subjects

• Bahasa Kebangsaan A*
• Community Service
• Corporate Social Responsibility
• Design Thinking
• Ethnic Relations (Local students) / 

Communicating in Malay 2 (International 
students)

• Islamic & Asian Civilisation (Local students)/ 
Malaysian Studies 2 (International students)

*For Malaysian students who do not have a credit in SPM BM.
**Offering of electives, please consult the Head of Programme.

Highlights

• Students will be able to obtain exemptions 
from professional bodies such as Chartered 
Institute of Management Accountants 
(CIMA), the Association of Chartered 
Certified Accountants (ACCA) and Chartered 
Public Accountant (CPA).

 #Subject to submission to the professional bodies and  
depending on the results obtained by students

• A comprehensive learning experience with 
a mix of face-to-face and online learning 
through Blackboard, with access  
to course materials and assignments

• Exposure to real industry projects and  
practical learning experience via  
international faculty, overseas guest  
lecturers and live lecture conferencing

• Opportunity for students to participate 
in the Semester Abroad Programme (SAP) 
and experience different cultures and  
environments, helping them expand their  
global perspectives

Career opportunities

• Accountants, Tax Advisors, Auditors,  
Consultants, Financial Controllers,  
Accounting Assistants, Management  
Trainees,  Financial Planners

• Organisationally, graduates may assume  
responsible, entry-level managerial positions  
in: Government Ministries, Departments  
& Enforcement Agencies, Local Authorities,  
Accounting Firms, Corporations & 
Companies, Audit Firms, Banks, 
Securities Firms, Insurance Companies, 
Multimedia Telecommunication Companies, 
Marketing Agencies

Offered at

INTI International College Subang
KPT/JPT(R/344/6/0088)07/2022 - MQA/FA1381

INTI International College Penang
KPT/JPT(N/344/6/0471)09/2021 - MQA/FA8156

INTI College Sabah
KPT/JPT(R/344/6/0156)04/2023 - MQA/FA2933

   INTAKES: JAN, APR & AUG

Duration

3 Years

BACHELOR 
OF BUSINESS 
(HONS)

Learning about business is a 
great way to prepare ourselves 
for any real-world undertaking. 
At INTI, we prepare our students 
for the challenges of the global 
economy through international 
exposure, applications of 
concepts in real world scenarios, 
as well as a structured personal 
development and coaching plan. 
Students will gain valuable 
insights and acquire relevant 
skills to embark on their 
professional careers.

MPU Subjects
• Bahasa Kebangsaan A2
• Design Thinking
• Corporate Social Responsibility
• Community Service and Co-curriculum
• Ethnic Relationship (Hubungan Etnik)
• Islamic & Asia Civilisation (TITAS)
• Communicative Malay Language 2    
 (International Students)
• Malaysian Studies (International Students)

Offered at

INTI International University

  INTAKES: 5 Modular Terms 
  JAN, MAR, JUN, AUG & OCT

Duration

Full Time: 3 years
Part Time: 4 years

1 Eligible for credits exemption. Subject to meeting 
entry requirements and credit transfer mapping
* For Malaysian students who do not have Credit in 
SPM BM

Programme Structure

Core Modules1
• University English
• Economic Principles and Issues
• Business Accounting
• Financial Management
• Business Law
• Managing Organizations
• Marketing Principles
• Organizational Behavior
• Business Communication
• Human Resource Issues and Strategies
• Business Ethics 
• Project

IBM ICE Modules 
• Introduction to Business Analytics 
• Quantitative Methods for Business 
• Social Web and Mobile Analytics 
• Business Analytics for Functional Areas

Specialisation Modules

MARKETING
KPT/JPT(N-DL/342/6/0198)06/2022 – MQA/PA8686

• Global Marketing 
• New Product & Innovation Management 
• Consumer Behavior 
• Marketing Research 
• Integrated Marketing Communication 
• Service Marketing

INTERNATIONAL BUSINESS
KPT/JPT(N-DL/345/6/1064)08/2022 – MQA/PA8688

• Global Marketing
• Global Logistics Management
• International Trade Finance
• Inter Cultural Management
• International Trade Law
• International Business

HUMAN RESOURCE MANAGEMENT
KPT/JPT(N-DL/345/6/1046)06/2022 – MQA/PA8687

• Organizational Development
• Contemporary Employment Relation
• Training and Development
• Staffing Management
• Compensations and Rewards
• Performance Management

Electives 
(Choose four (4) modules from one of the 
 following specialisations)
• Marketing
• International Business
• Human Resource Management

LEARNING
SIMPLIFIED
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3+0
BA (HONS) 
FINANCE

in collaboration with
University of Hertfordshire, UK

This programme introduces 
students to the study of financial 
markets and its institutions. 
It delves into the workings 
of financial markets, the 
management and strategies of 
corporate financing, portfolio 
analysis and risk management. 
  
Students who pursue this 
programme will get a firm 
foundation for a career in the 
general field of finance. It is 
particularly appropriate for those 
who wish to work with financial 
institutions like banks, stock 
broking firms, investment houses 
or any other large MNCs that has 
its own financial department. 
This programme also provides 
a strong foundation for 
students who wish to continue 
their studies at the Master 
or professional level, like the 
Chartered Financial Analyst 
(CFA) programme.

Programme structure

Year 1
• Analytical Techniques for Finance
• Economics for Business
• English for Business Studies 1
• English for Business Studies 2
• Principles of Finance
• The Finance Professional
• Elective 1
• Elective 2

Electives**
Choose from the following
• Ethics, Governance and Law
• Global Perspectives in Business
• Principles of Marketing

Year 2
• Analysing Financial Statements
• Business Finance
• Professional Development
• Financial Markets & Instruments
• Macro Foundations for Finance
• Quantitative Analysis for Finance
• Elective 3
• Elective 4

Electives**
Choose from the following
• Business Life Cycle
• Exploring Business Ethics
• Managing People

Year 3
• Advanced Financial Decisions
• Analysis of Current Issues in Finance
• Corporate Financial Strategy
• E-Portfolio and Employer Relations
• Financial Aspects of International Business
• Money, Banking & Finance
• Elective 5
• Elective 6

Electives**
Choose from the following
• Behavioural Finance
• Islamic Banking and Finance
• Issues in Global Economy

MPU subjects

• Bahasa Kebangsaan A*
• Community Service
• Corporate Social Responsibility
• Design Thinking
• Ethnic Relations (Local students) / 

Communicating in Malay 2 (International 
students)

• Islamic & Asian Civilisation (Local students)/ 
Malaysian Studies 2 (International students)

*For Malaysian students who do not have a credit in SPM BM.
**Offering of electives, please consult the Head of Programme.

Highlights

• A comprehensive learning experience with 
a mix of face-to-face and online learning 
through Blackboard, with access  
to course materials and assignments

• Exposure to real industry projects 
and practical learning experience via  
international faculty, overseas guest  
lecturers and live lecture conferencing

• Opportunity for students to participate in  
the Semester Abroad Programme (SAP) 
and experience different cultures and  
environments, helping them expand their  
global perspectives

Career opportunities

Budget Advisors, Credit Analysts, Investment  
Planners, Risk Advisors, Personal Financial 
Analysts, Bankers, Financial Planners

Offered at

INTI International College Subang
KPT/JPT(R/343/6/0144)01/2020 -A10846

   INTAKES: JAN, APR & AUG

Duration

3 Years

3+0
BA (HONS) 
BUSINESS
ADMINISTRATION

in collaboration with
University of Hertfordshire, UK

This degree offers a sound 
foundation in business and the 
disciplines which underpin it. 
There is also an enviable choice 
of optional subjects. 

As part of the curriculum, 
students are exposed to 
leadership and soft skills that 
will mould them into competent 
graduates who are ready for the 
working world.

Programme structure

Year 1
• Accounting for Business
• Economics for Business
• English for Business Studies 1
• English for Business Studies 2
• Methods & Systems for Business Decisions
• Principles of Marketing
• The Business Professional
• HRM Practice & Society
• Elective 1

Electives**
Choose from the following:
• Global Perspectives in Business
• Ethics, Governance & Law

Year 2
• Enhancing Employability
• Exploring Business Ethics
• Managing People
• Marketing for Small Enterprise
• Cross Cultural Management
• Project Planning & Control
• Strategic Marketing Planning
• Elective 2

Electives**
Choose from the following
• Financial Management
• Organisational Psychology
• Principles of Operations Management

Year 3
• Business & Commercial Awareness
• Business Strategy
• Contemporary Issues in Business 

& Management
• Leadership & Organisation
• International Human Resource Management
• Issues in Global Economy
• E-Portfolio & Employer Relations
• Electives 3

Electives**
Choose from the following:
• Forecasting Methods for Managers
• Global Marketing Ethics & Culture
• Market and Social Research 

MPU subjects

• Bahasa Kebangsaan A*
• Community Service
• Corporate Social Responsibility
• Design Thinking
• Ethnic Relations (Local students) / 

Communicating in Malay 2 (International 
students)

• Islamic & Asian Civilisation (Local students)/ 
Malaysian Studies 2 (International students)

*For Malaysian students who do not have a credit in SPM BM.
**Offering of electives, please consult the Head of Programme.

Highlights

• A comprehensive learning experience with 
a mix of face-to-face and online learning 
through Blackboard, with access  
to course materials and assignments

• Exposure to real industry projects and  
practical learning experience via  
international faculty, overseas guest  
professors and live lecture conferencing

• Opportunity for students to participate in  
the Semester Abroad Programme (SAP) 
and experience different cultures and  
environments, helping them expand their  
global perspectives

Career opportunities

• Administration Manager, Purchasing 
Manager, Administrator and more

• Business Executive, Business Development, 
Administrative Executive, HR Executive, 
Training and Development, Coordinators and 
more

• Human Resource Manager, Recruitment 
Manager, Training Development Manager, 
Compensation Specialist and more

Offered at

INTI International College Subang
KPT/JPT(R/345/6/0649)01/2020 - A10848

INTI International College Kuala Lumpur
KPT/JPT(R/345/6/0311)02/2023 - MQA/FA2839

INTI International College Penang
KPT/JPT(R/345/6/0319)03/2023 - MQA/PA3117

INTI College Sabah
KPT/JPT(R/340/6/0431)12/2019 -A10957

   INTAKES: JAN, APR & AUG

Duration

3 Years
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3+0
BA (HONS) 
MARKETING

in collaboration with
University of Hertfordshire, UK

Students will be exposed to 
relevant marketing knowledge. 
Marketing is the management 
process that identifies, 
anticipates and satisfies 
customer requirements 
profitably. 

Students majoring in Marketing 
will be equipped with 
specialised knowledge and 
the necessary skills focus in 3 
areas; Advertising, Business 
Analytics, and Digital Marketing. 
The programme emphasises 
a balance of theoretical and 
practical education to give 
students a better understanding 
of the industry.

Programme structure

Year 1
• Digital Marketing Essentials
• Economics for Business 
• English for Business Studies 1
• English for Business Studies 2
• Introduction to Marketing Communications
• Marketing Data Analysis
• Principles of Marketing
• Professional Development for Marketers
• Elective 1

Electives**:
Choose one from the following:
• Creativity, Technology and Innovation
• Global Perspectives in Business

Year 2
• Consumer Behaviour
• Enhancing Employability in Marketing
• Managing People 
• Marketing for the Small Enterprise
• Product Innovation (International)
• Services Marketing
• Strategic Marketing Planning
• Elective 2

Electives**:
Choose one from the following:
• Advertising Concepts and Campaigns
• Business Analysis Tools
• Digital Marketing in Practice

Year 3
• Contemporary Issues in Marketing
• E-Portfolio and Employer Relations
• Global Marketing Ethics and Culture
• Managing Media and Communications
• Market and Social Research
• Strategic Brand Management
• Elective 3

Electives**:
Choose one from the following:
• Advertising Strategy
• Forecasting Methods for Managers
• Web Analytics and Social Media Monitoring

MPU subjects

• Bahasa Kebangsaan A*
• Community Service
• Corporate Social Responsibility
• Design Thinking
• Ethnic Relations (Local students) / 

Communicating in Malay 2 (International 
students)

• Islamic & Asian Civilisation (Local students)/ 
Malaysian Studies 2 (International students)

*For Malaysian students who do not have a credit in SPM BM.
**Offering of electives, please consult the Head of Programme.

Highlights

• A comprehensive learning experience 
with a mix of face-to-face and online 
learning through Blackboard, with access to 
course materials and assignments

• Exposure to real industry projects and  
practical learning experience via  
international faculty, overseas guest  
lecturers and live lecture conferencing

• Opportunity for students to participate in  
the Semester Abroad Programme (SAP) and  
experience different cultures and  
environments, helping them expand their  
global perspectives

Career opportunities

Brand Manager, Product Manager, Market  
Research Manager, Customer Service  
Manager and Sales Manager

Offered at

INTI International College Subang
KPT/JPT(R/342/6/0116)01/2020 - A10847

 

   INTAKES: JAN, APR & AUG

Duration

3 Years

BACHELOR OF
BANKING AND
FINANCE 
(HONS)

in collaboration with
University of Hertfordshire, UK

This is a three-year degree 
programme which integrates 
the field of banking and finance. 
The programme structure has 
incorporated two Islamic Banking 
and Finance modules since 
Malaysia is a well-known hub for 
Islamic Banking. This programme 
offers a career path that is 
in demand for today’s ever 
challenging finance and banking 
field.

Programme structure

Year 1
• Business Communication
• Business Accounting
• Financial Management
• Microeconomics
• Macroeconomics
• Organization Behavior
• Business Statistics
• Financial Planning in Malaysia
• Financial Markets and Institutions
• Statistics for Finance
• Principles of Marketing

Year 2
• Money and Banking
• Risk Management & Insurance Planning
• Internet Banking
• Banking & Financial Services Law
• Fundamentals of Islamic Finance
• Islamic Banking & Finance
• Internship

Year 3
• Tax Planning
• Retirement & Estate Planning
• Corporate Finance
• Banking & Financial Services Marketing
• Investment & Portfolio Management
• Risk Management in Banking & Financial 

Services
• Bank Management
• Derivatives Markets
• International Banking & Finance

MPU subjects

• Ethnic Relationship / Communicative Malay 
Language 3

• Islamic and Asia Civilization / Malaysian 
Studies 3

• Design Thinking
• Corporate Social Responsibility
• Community service and Co-curriculum 

Highlights

• Dual Award in collaboration with University of 
Hetfordshire, UK.

• Opportunity on Semester Abroad Programme 
(SAP) with University of Hertfordshire, UK for 
1 semester during the 3 year period.

• Internship at the end of Year 2 will provide 
students with exposure to real world of 
banking and finance area that will prepare 
them better for Year 3 modules.

Career opportunities

Finance Manager, Bank Manager. Finance 
Analyst, Investment and Commercial Banker, 
Finance Administrator, Tax Planning

Offered at

INTI International University
KPT/JPT(N/343/6/0246) 08/2022-MQA/PA8685

   INTAKES: JAN, MAY & AUG

Duration

3 Years
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4+0 
BACHELOR OF 
SCIENCE IN 
BUSINESS 
ADMINISTRATION

in collaboration with
Southern New Hampshire 
University, US

This program focuses on 
Business Administration with 
concentrations in Business 
Administration, Finance, 
International Business and 
Marketing. It is accredited by 
the Accreditation Council for 
Business Schools and Programs 
(ACBSP). It offers a top-notch 
business education with the 
opportunity to concentrate with 
a number of disciplines, enabling 
students to further tailor their 
studies. The academic programs 
are created with the real world in 
mind, so students are prepared 
to launch successful careers 
when they graduate.

Marketing
Marketing is a broad field that includes activities 
related to selecting, designing, packaging, 
pricing, advertising, selling, distributing 
and servicing products in the domestic and/
or international marketplaces. Students are 
prepared to work in various areas of marketing, 
including retail management, professional 
sales,purchasing, advertising, research, product/
brand management, product distribution and 
customer relations. 

Career Opportunities
Brand Manager, Product Manager, Retail 
Manager, Marketing Communications Manager, 
Market Research Manager, Customer Service 
Manager, and more.

Offered at

INTI International College Subang 
KPT/JPT(N/340/6/0670)04/2021 - MQA/FA8054

   INTAKE: JAN, MAY & AUG

Duration

4 years

Concentrations Available: 

Business Administration
The Bachelor of Science in Business 
Administration emphasizes interpersonal skills, 
strategic problem solving, and operational 
principles. Students will gain a strong, 
comprehensive business education, becoming 
resourceful and creative thinkers in diverse, 
professional environments.

Career Opportunities
General Manager, Purchasing Manager,
Administrator, Business Development Manager, 
Human Resource Manager, Recruitment Manager, 
Training Development Manager, Compensation 
Specialist, and more.

Finance
If you’re analytical and like applying strategy 
to business situations, this will be the 
concentration for you. We provide our graduates 
with skills to develop the analytical and 
quantitative skills needed for corporate and 
individual financial management. 

Career Opportunities
Finance Manager, Credit Manager, Financial 
Analyst, Investment Analyst, Risk Management 
Manager, Stock Broker and more.

International Business
This concentration prepares graduates to work 
successfully with people from different cultures 
and backgrounds who may use different systems 
and currencies. We provide our graduates the 
exposure to gain expertise about the different 
cultural, monetary, marketing and management 
systems that they will encounter while 
conducting international business activities.

Career Opportunities
Export Manager, International Business Manager, 
International Operations Manager, Regional 
Marketing Manager, Trade Relationship Manager, 
and more.

3+0
BA (HONS) 
EVENT
MANAGEMENT
& MARKETING

in collaboration with
University of Hertfordshire, UK

This programme is designed for 
students who are interested in 
a career in event management 
and marketing. The curriculum 
incorporates academic and 
industry driven contents and 
skills that will prepare graduates 
to work in this creative, vibrant 
and dynamic environment.

At the end of the programme, 
students will have developed 
strong planning and operational 
skills. In addition, the inclusion 
of marketing modules will train 
them to think creatively and 
strategically. All these are skills 
that will lead to a successful 
career.

Programme structure

Year 1
• Creativity, Technology & Innovation
• Introduction to Marketing Communications
• Economics for Business
• English for Business Studies 1
• English for Business Studies 2
• Media Design for Event Management
• Marketing Data Analysis
• Principles of Marketing
• Study & Research Skills for the Event 

Industry
• The Global Event Industry

Year 2
• Enhancing Employability in Marketing
• Event Marketing, Sponsorship & PR
• Event Planning & Community Engagement
• Impacts of Events & Festivals
• Marketing for the Small Enterprise
• Managing People
• Risk Management & Security for Events
• Strategic Marketing Planning

Year 3
• Business Tourism & Events
• Contemporary Research Themes in Event 

Studies
• E-Portfolio and Employer Relations
• Global Marketing Ethics and Culture
• Market and Social Research
• Policy, Politics & Events
• Sporting Events and Sport Tourism
• Strategic Brand Management

MPU subjects

• Bahasa Kebangsaan A*
• Community Service
• Corporate Social Responsibility
• Design Thinking
• Ethnic Relations (Local students) / 

Communicating in Malay 2 (International 
students)

• Islamic & Asian Civilisation (Local students)/ 
Malaysian Studies 2 (International students)

*For Malaysian students who do not have a credit in SPM BM.
**Offering of electives, please consult the Head of Programme.

Highlights

• A comprehensive learning experience with 
a mix of face-to-face and online learning 
through Blackboard, with access to course 
materials and assignments

• Exposure to real industry projects 
and practical learning experience via 
international faculty, overseas guest 
professors and live lecture conferencing

• Opportunity for students to participate in 
the Semester Abroad Programme (SAP) 
and experience different cultures and 
environments, helping them expand their 
global perspectives

Career Opportunities

Event Planner, Marketing Manager, Marketing 
Communications Manager, Agency Account 
Executive & PR Executive

Offered at

INTI International College Subang
KPT/JPT(R/342/6/0068)08/2023 - MQA/FA3015

INTI International College Penang
KPT/JPT(N/342/6/0105)04/2019 - MQA/PA4609 

   INTAKES: JAN, APR & AUG

Duration 

3 Years
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COMMERCE
DEGREE

in collaboration with
Unversity of Wollongong, Australia

All students complete a common 
first year of seven core subjects, 
and have a choice of one 
additional first-year subject, 
covering the basic principles of 
business theory and practice. 
Students select a major from 
the list below. Students will have 
the option to take the remaining 
subjects as electives, double 
major, or a minor study plus 
electives. The degree therefore 
allows a high degree of flexibility. 
In order to successfully complete 
a Commerce degree within three 
years (full-time mode of study), 
students need to complete 24 
subjects (excluding Malaysian 
Compulsory Subjects) to 
graduate.

BACHELOR OF COMMERCE 
This degree covers the basic principles of business theory and practice. Students may 
complete the Bachelor of Commerce with a single major, a double major or a major + 
minor. 

In order to successfully complete a Commerce degree in three years (Full-time), students 
need to complete 24 subjects (Excluding all Malaysian Compulsory subjects). 

Offered at INTI International College Subang 

• 3+0 Bachelor of Commerce (Accountancy) 
 KPT/JPT(R/344/6/0381)01/2021 - MQA/FA0170 

• 3+0 Bachelor of Commerce (Finance) 
 KPT/JPT(R/343/6/0182)01/2021 - MQA/FA0172

• 3+0 Bachelor of Commerce (International Business)  
 KPT/JPT(R/340/6/0326)08/2023 - MQA/FA3428 

• 3+0 Bachelor of Commerce (Management) 
 KPT/JPT(R/345/6/0779)01/2021 - MQA/FA0168 

• 3+0 Bachelor of Commerce (Marketing)  
 KPT/JPT(R/343/6/0149)02/2021 - MQA/FA0169

 
   INTAKES: FEB & JULY 

Duration

3 Years

Offered at INTI International College Penang 

• 3+0 Bachelor of Commerce (Accountancy) 
 KPT/JPT(R/344/6/0042)05/2021 - MQA/FA0681 

• 3+0 Bachelor of Commerce (Finance)  
 KPT/JPT(R/343/6/0016)05/2021 - MQA/FA0682 

• 3+0 Bachelor of Commerce (Management) 
 KPT/JPT(R/345/6/0020)05/2021 - MQA/FA0683 

• 3+0 Bachelor of Commerce (Marketing)  
 KPT/JPT(R/342/6/0021)05/2021 - MQA/FA0684 

• 3+0 Bachelor of Commerce (International Business)  
 KPT/JPT(N/340/6/0663)02/2021 - MQA/PA8118 

    INTAKES: FEB & JULY 
  

Duration

3 Years

Please refer to UOW Undergraduate Course 
Guide for more information about UOW 
programmes.

Sample of Study Plan

General Education Core
• Applied Finite Mathematics
• Applied Statistics
• Appreciation and History of Music
• Beginning French I
• College Composition I
• Introduction to Cultural Anthropology
• Introduction to Ethics
• Introduction to Information Technology
• Introduction to Psychology
• Macroeconomics
• Microeconomics
• Public Speaking
• Religions of the World
• SNHU Experience: Capstone Experience   
 Abroad
• Sophomore Seminar 
• Western Civilization to 1500

Business Core
• Business Law I  
• Business Systems Analysis and Design  
• Financial Accounting  
• Human Relations in Administration  
• Introduction to International Business  
• Introduction to Marketing  
• Managerial Accounting  
• Operations Management  
• Principles of Finance  
• Strategic Management and Policy  

Business Administration Concentration
• Human Resource Management
• Principles of Management 
• Organizational Behavior 
• Choice of TWO subjects from any of  
 the following:
 - Consumer Behavior
 - International Entrepreneurship
 - Marketing Research
 - Money and Banking
 - Multinational Corporate Finance
 - Multinational Marketing
 - Multinational Marketing
• Business Studies Internship
• Plus 6 electives

Finance Concentration
• Personal Financial Planning 
• Corporate Finance  
• Fundamentals of Investments 
• Money and Banking 
• Multinational Corporate Finance 
• Finance Internship
• Plus 6 electives

International Business Concentration
• Global Financial System
• International Management
• Multinational Marketing 
• International Business Project
• International Strategic Management
• International Business Internship
• Plus 6 electives

Marketing Concentration
• Social Media & Marketing Communications 
• Marketing Research
• Consumer Behavior
• Choice of TWO subjects from any of  
 the following:
 - Advertising Copy and Design
 - Principles of Retailing
 - Professional Selling
 - Multinational Marketing
• Marketing Internship
• Plus 6 electives

Please Choose your electives ** from the  
list below
• Abnormal Psychology
• Advanced Public Speaking 
• Cultural & Political Environment of   
 International
• Desktop Publishing 
• Descriptive Analytics 
• Educational Psychology
• Environmental Issues
• Experiential Learning
• Fundamentals of Business Analytics 
• Graphics and Layout in Print Media
• Introduction to Journalism 
• Lifespan Development
• Managing Organizational Change
• Managing Quality
• Management Science through Spreadsheets 
• Organizational Communications
• Predictive Analytics 
• Psychology of Personality
• Public Relations 
• Social Psychology 

MPU Subjects

• Bahasa Kebangsaan A*
• Community Service
•    Ethnic Relations (Local Students) /   
 Communicating in Malay 3 (International  
 Students)
• Islamic & Asian Civilization (Local Students)/  
 Malaysian Studies 3 (International Students)

   *  For Malaysian students who do not have Credit in SPM BM
  ** Please consult the Head of Programme for the availability  
  of electives
*** Students can earn a minor in Communications, Psychology  
  or other business concentrations by utilizing five electives  
  in their study plan
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AUSTRALIAN 
DEGREE 
TRANSFER 
PROGRAMME 
(COMMERCE)

INTI’s Australian Degree Transfer 
Programme is well established 
and recognised for its academic 
excellence by major universities 
in Australia.

Students who complete 1 to 
1.5 years of their studies at 
INTI can transfer their credits 
to Australian collaboration 
universities. Students can also 
transfer 1 to 2 years of credits 
to the United Kingdom and New 
Zealand. This pathway ensures 
considerable cost savings for 
students by letting them study 
part of the degree at INTI. They 
will enjoy academic standards 
comparable to universities in 
Australia and New Zealand, 
which they can transfer to later.

Programme structure

Level 1
• Business Law 1
• Business Information System
• Cost & Management Accounting 1
• Financial Accounting
• Macroeconomics
• Marketing 1
• Microeconomics
• Organisation & Management 1
• Quantitative Methods

Level 2*
• Corporate Finance
• Cost & Management Accounting 2
• Derivative Markets
• Financial Market Analysis
• Human Resource Management
• Investments
• Marketing Planning
• Organisation & Management 2
• Research Methodology
• Supply Chain Management

*Note: The number of Level 2 subjects depends on majors 
chosen and the requirements of partner universities.
Level 2 subjects offered will be based on adequate pre-
enrolment numbers for each subject.

Highlights

•  Credit is transferable to prestigious  
universities in Australia

•  Wide selection of Business / Commerce  
disciplines and subjects

•  Eligible INTI students can get scholarships  
from collaboration universities like the 

 University of New South Wales, University  
of Wollongong, Queensland University of  
Technology and more

Offered at

INTI International University 
KPT/JPT(R/340/6/0451)02/2020 - A11302

   INTAKES: JAN, MAY & AUG

Duration

1 + 2 Years
1.5 + 1.5 Years
2 + 1 Years

Students can transfer to the following 
Australian universities:

• Queensland University of Technology (QUT)
• The Australian National University (ANU)
• The University of Adelaide (UA)
• The University of Queensland (UQ)
• University of Tasmania (UTAS)
• Torrens University
• University of New South Wales
• University of Wollongong

Students can transfer to the following  
New zealand & UK universities:

• Victoria University of Wellington, NZ
• University of West England, UK
• Northumbria University, UK
• Middlesex University
• University of Essex
• University College Birmingham

AMERICAN 
DEGREE 
TRANSFER 
PROGRAM
(AUP)

Having pioneered the 
introduction of American 
education more than 25 
years ago, INTI has the most 
established American Degree 
Transfer Program (AUP) in 
Malaysia.

Students can choose from more 
than 300 United States and 
Canadian universities. INTI 
students have been accepted 
into Ivy League and Ivy League 
Standard universities like the 
University of Pennsylvania, 
Brown University, University 
of Michigan, University of 
California, University of 
Wisconsin, Purdue University  
and more.

Popular universities for business

US universities
• Binghamton University
• Indiana University of Pennsylvania
• Michigan State University
• Ohio State University
• Purdue University
• Southern New Hampshire University
• University of Iowa
• University of Missouri
• University of Nebraska, Lincoln
• University of Oklahom, Norman
• University of Wisconsin, Madison
• Winona State University

Canadian universities
• Acadia University
• Memorial University of Newfoundland
• Trent University
• University of Brunswick
• University of Lethbridge
• University of Manitoba
• University of Saskatchewan
• University of Winnipeg

*4+0 Business Programs is offered in INTI International  
College Subang and INTI International College Kuala Lumpur.  
For more information, please refer to the American Degree 
Transfer Program (AUP) brochure.

Offered at

INTI International University 
KPT/JPT(R/210/6/0012)07/2019 - A4605

INTI International College Subang 
KPT/JPT(R/210/6/0014)09/2019 - A5760

INTI International College Penang 
KPT/JPT(R2/210/6/0018)01/2021 - A7300

   INTAKES: JAN, MAY & AUG

Duration

2 Years

Program structure

This program enables students to complete 
up to 2 years of the degree studies at 
INTI before transferring to the United States 
to complete their studies.

Popular majors (A partiallist) pursued by 
AUP students are:
• Accounting
• Actuarial Science
• Digital Marketing
• Entrepreneurship Studies
• Fashion Marketing
• Finance
• Human Resource Management
• International Business
• Management Information System (MIS)
• Supply Chain Management
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MASTER OF 
BUSINESS
ADMINISTRATION
(MBA)

awarded by :

INTI International University 
MBA – Learning Simplified, a 
programme specificially designed 
for Working Professionals. A 
key feature of the MBA is its 
flexible and personal approach 
of learning to accommodate 
the needs of Working 
Professionals lifestyle and family 
commitments.

Programme structure

•  Business Accounting & Finance
•  Business Economics
•  Business Ethics and Law
•  Business Research Methods
•  Marketing Management
•  Strategic Human Resource Management
•  Issues in Global Business
•  Managing Information Systems
•  Managing Organisations
•  Operations Management
•  Statistics and Decision Analysis
•  Strategic Management

1 Project / 1 Dissertation

*6 out of 13 modules will have a 20% final exam

Highlights

• You have a MENTOR who will look out 
 for you
• You only need 1 hour a day for the next 
 2 years to get an MBA
• Minimum travelling required
• Exams are only 50% of the programme*
• Communication and analytical skills are 
 important in the 21st century
• Examination is online
• Fast track your programme using APEL (C)

Offered at

INTI International University 
KPT/JPT(N/340/7/0518)03/2020 - MQA/FA4572

   INTAKES: 5 Modular Term 
   JAN, MAR, JUN, AUG & OCT

Duration

1 Year 8 weeks to 2 Years

Entry Requirements

• A Bachelor degree with minimum CGPA 
 of 2.5.
• No prior work experience needed  OR
• A Bachelor degree with CGPA below 2.5 
 AND minimum 5 years work experience  OR
• STPM / Diploma or equivalent via APEL (A) 

LEARNING
SIMPLIFIED

Please consult our Education Counselors
for details on specialisations at
respective campuses.

MASTER OF 
BUSINESS
ADMINISTRATION
(MBA)

awarded by :

Students will acquire business 
management skills and 
knowledge that will help 
them develop their careers 
in a turbulent management 
environment. They will develop 
a portfolio of key management 
competencies like strategic 
analysis, decision-making 
and appreciation of global 
business challenges. This 
is complemented by people, 
financial, marketing and system 
analysis skills.

Programme structure

Core modules
• Business Accounting & Finance
• Business Economics
• Business Ethics & Law
• Business Research Methods
• Managing Information Systems
• Managing Organisations
• Marketing Management
• Operations Management
• Project
• Statistics & Decision Analysis
• Strategic Management

Specialised / Elective modules
Accounting
• Issues in Corporate Governance
• Issues in Management Accounting

Commercial Law
• Comparative Company Law
• Intellectual Property Law

Marketing
• International Marketing
• Strategic Marketing in Practice

Human Resource Management
• Organisation Development & Change
• Strategic Human Resource Management

Finance
• Corporate Finance
• Investment Securities 
 & Portfolio Management

Management
• Issues in Global Business
• Managing Entrepreneurship

*Only available at INTI International University

Highlights

• Our industry-developed curriculum utilises  
 the ‘Problem-based Learning’ and 
 ‘Project-based Learning’ approaches;  
 this exposes students to simulated and 
 real business problems and environments. 
 It is an opportunity to gain actual skills 
 and real world experience
• INTI’s MBA offers a portfolio of critical  
 management fields:
 a.  Accounting*
 b.  Commercial Law*
 c.  Finance
 d.  Human Resource Management
 e.  Marketing
 f.  Management

Offered at

INTI International University 
KPT/JPT(R2/345/7/0246)02/2023- A8770

INTI International College Penang 
KPT/JPT(R/240/7/0644)10/2021 - MQA/FA1104

   INTAKES: JAN, MAY & SEPT

Duration

1 Year (Full-Time)
2 Years (Part-Time)

INTI 
INTERNATIONAL 

UNIVERSITY
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Please consult our Education Counselors
for details on specialisations at
respective campuses.

MASTER OF 
BUSINESS
ADMINISTRATION
(MBA)

in collaboration with :

The Coventry University Master of 
Business Administration (MBA) 
is an internationally recognised 
business qualification. The MBA is 
highly valued by many world-class 
business organisations and is a 
useful certification that graduate 
students can acquire in order to 
help enhance their managerial 
prospects/careers in a world 
characterised by strong global 
competition, new technological 
leaps, continuous change, corporate 
social responsibility (CSR), 
ethical and sustainable business 
management and the speed of 
change and its global nature. 

Learning to manage in this business 
context requires new and higher 
levels of knowledge, business and 
personal skills. Hence, companies 
will continue to seek graduate 
MBA students with a view to 
renewing and refreshing their 
organisation and who possess the 
skills needed to implement change, 
to turn threats into opportunities 
and to sustain and improve 
their organisation’s competitive 
advantage. 

Programme structure

Common Modules
• Strategic Management
• Leading in a Changing World
• Managerial Finance
• Marketing in a Global Age
• Business and management research methods  
 or Entrepreneurship: Creating a Business  
 Opportunity

Final Project Choice
(Choose only one)
• Internship
• Consultancy Project
• Dissertation
• Entrepreneurship: Developing a Business  
 Plan
• Global Business Simulation
• International Marketing Simulation
• Global Financial Services Simulation

Specialisation Modules

GLOBAL BUSINESS
• Managing International Trade
• Global HRM Strategies
• Project Management
• Corporate Social Responsibility

GLOBAL FINANCIAL SERVICES
• Global Financial Markets
• Valuation Securities and Equity Trading*  
 (Exam CW2)
• Banking Regulation and Risk
• Corporate Finance

INTERNATIONAL MARKETING
• Retail and Service Marketing
• Digital Marketing
• Buyer Behavior Analysis - The Psychology 
 of Buying
• Creativity

Highlights

• Identical award from Coventry University  
 (CU), UK
 - Teaching and learning materials are   
    from Coventry University, UK
 - Coursework are moderated by the faculty 
   members from the UK to ensure the 
   graduate outcome quality
• Focused on developing employability skills
 - Dedicated modules focused on building 
   essential soft skills for better career   
   prospects
 - Gain real work experience through INTI  
    employer’s project
 - Professional workshop series
 - Industry engagements via employer   
   projects
•  Flexible programme structure
 - 100% Coursework*
 - Options to complete with dissertations,  
 internship, consulting project,
 Entrepreneurship: Developing a Business  
 Plan, Global Business Simulation,   
 International Marketing Simulation, and   
 Global Financial Services Simulation
• Global exposure via option to transfer to  
 Coventry University London campus for   
 degree completion

Offered at INTI International College Subang

• Global Business 
 KPT/JPT(N/340/7/0444)09/2019 - MQA/FA3756

• Global Financial Services   
 KPT/JPT(N/340/7/0477)10/2019 - MQA/FA7537

• International Marketing 
 KPT/JPT(N/342/7/0111) 06/2019 - MQA/FA3759

   INTAKES: JAN, MAY & SEPT

Duration

1 Year (Full time)
2 Years (Part time)

IN COLLABORATION
WITH COVENTRY 
UNIVERSITY, UK

*Terms & conditions apply.

MASTER OF 
BUSINESS
ADMINISTRATION
(MBA)

in collaboration with :

Students will acquire business 
management skills and 
knowledge that will help 
them develop their careers 
in a turbulent management 
environment. They will develop 
a portfolio of key management 
competencies like strategic 
analysis, decision-making 
and appreciation of global 
business challenges. This 
is complemented by people, 
financial, marketing and system 
analysis skills.

Programme structure

Core modules
• Business Accounting & Finance
• Business Economics
• Business Ethics & Law
• Business Research Methods
• Managing Information Systems
• Managing Organisations
• Marketing Management
• Operations Management
• Project
• Statistics & Decision Analysis
• Strategic Management

Specialised / Elective modules
Marketing
• International Marketing
• Strategic Marketing in Practice

Human Resource Management
• Organisation Development & Change
• Strategic Human Resource Management

Finance
• Corporate Finance
• Investment Securities &  
 Portfolio Management

Management
• Issues in Global Business
• Managing Entrepreneurship

Highlights

• Students who have successfully completed  
 the programme will receive a Two Awards:  
 An MBA from INTI International University  
 and a Master of Arts in Management 
 Studies awarded by the University of   
 Hertfordshire, UK*
• Our industry-developed curriculum utilises  
 the ‘Problem-based Learning’ and 
 ‘Project-based Learning’ approaches;  
 this exposes students to simulated and 
 real business problems and environments. 
 It is an opportunity to gain actual skills 
 and real world experience
• INTI’s MBA offers a portfolio of critical  
 management fields:
 a.  Finance
 b.  Human Resource Management
 c.  Marketing
 d. Management

Offered at

INTI International University 
KPT/JPT(R2/345/7/0246)02/2023 - A8770

   INTAKES: JAN, MAY & SEPT

Duration

1 Year (Full-Time)
2 Years (Part-Time)

IN COLLABORATION
WITH UNIVERSITY OF
HERTFORDSHIRE, UK
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DOCTOR OF 
PHILOSOPHY
(PHD) IN 
MANAGEMENT

Entry Requirements

•  A recognised Masters degree in the
 relevant field; AND

Meet any of these English Requirements:
i. Masters degree conducted in English**;
 OR
ii. Credit 6 in MCE / SPM / GCE level;
 OR
iii. MUET Band 5 or 6/ TOEFL score of
 550 / IELTS score of 6.0;
 OR
iv. Equivalent score from any of the
 above obtained at undergraduate
 level at a recognised university**

**A copy of document from the university is required during
submission as a part during submission as a proof of english
proficiency

Any other qualification with relevant working experience will be 
considered prior to approval by the Senate

Programme structure

•  2 symphosiums a year
•  VIVA in the final year
•  Students are required to produce a thesis  
 with 60,000 to 100,000 words for fulfillment  
 of the graduation requirement

Highlights

• Prepare students for academic careers in  
 colleges, universities & high-levelnpositions  
 in government, public and private sectors;  
 in addition to consultancy work that involve  
 business research & management advisory  
 area that will build the country intellectual
  capital & wealth, and contribute to the   
 growth of the national & global economy
• Student may contribute to the government  
 industry national agenda to develop and build  
 a pool of distinguished researchers focused  
 on national & international research

Research Area

• Business
•  Management
•  Marketing
•  Human Resource Management
•  Accounting/Finance
•  Entrepreneurship
•  Any other emerging business disciplines

Offered at

INTI International University 
KPT/JPT(R/345/8/0014)08/2020 - MQA/FA0028

    INTAKES: JAN, MAY & SEPT

Duration

Full Time: 3 years
Part time: 4 years

Please consult our Education Counselors
for details on specialisations at
respective campuses.

AWARDED BY
INTI INTERNATIONAL 

UNIVERSITY

awarded by :

The programme enables 
students to undertake / conduct 
specialised, apllied & in-depth 
research works in business, 
management, marketing, human 
resource, accounting, finance, 
entrepreneursip, and other 
releveant areas and emerging 
disciplines which can contribute 
to the body of knowledge & the 
enhancement of business and 
management science & practices 
as approved by the faculty.

MASTER OF 
BUSINESS
ADMINISTRATION
(MBA)

in collaboration with :

The MBA curriculum comprises 
eleven core subjects and one 
elective subject. Each of the core 
units are designed to develop 
student’s core competencies, 
ranging from strategic 
analysis and decision making 
through to an appreciation of 
global business challenges, 
complemented by people, 
financial, marketing and system 
analysis skills. 

An overarching theme of the core 
programme is an emphasis on 
analytical thinking, innovation 
and creativity. The six one-day 
master classes are exclusively for 
MBA students and are designed 
to address contemporary 
business issues that arise across 
the course of your programme.

Programme structure

• Accounting for Managers
• Business Analytics
• Corporate Governance
• Economic for Modern Business
• Financial Strategy
• International Business Strategy
• Leading in Contemporary Organizations
• Managerial Concepts and Skills
• Marketing for Strategic Decisions
• Management Project
• Strategic Decision Making

Electives Unit
• Innovation and Special Cases

Master Classes
• Entrepreneurship
• Business Risk
• Sustainability
• Adapting to Change
• Corporate Social Responsibility
• Leadership

Highlights

• Curriculum designed to promote your 
 career development
• Curriculum covers theoretical practical   
 skills and leadership capabilities from a  
 broad perspective
• 50% of the modules will be taught by   
 Sydney Business School – UOW’s very own   
 MBA professors and lecturers 
 (fly-in faculty)
• Master Classes focusing on contemporary  
 business issues
• Students will have the opportunity to   
 hear and work with experts & practioners  
 from the business & academic world in a 
 series of master classes organized   
 throughout the year
• Focused on analytical thinking, innovation  
 and creativity
• Online teaching and learning resources –  
 access to online library  resources and 
 data bases
• Options for study abroad tours

Offered at

INTI International College Kuala Lumpur 
KPT/JPT(R/345/7/0092)09/2021 - MQA/FA0845

    INTAKES: FEB, MAY & AUG

Duration

16 Months (Full-Time)
2 Years (Part-Time)

Please consult our Education Counselors
for details on specialisations at
respective campuses.

IN COLLABORATION
WITH SYDNEY BUSINESS 
SCHOOL - UNIVERSITY 

OF WOLLONGONG, 
AUSTRALIA



 






